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Basic  practice 


So  delegates  at  the  conference  of  Local 
Pharmaceutical  Committees  are  to 
consider  once  more  proposals  to  increase 
the  Basic  Practice  Allowance  at  the 
expense  of  on-cost.  But  because  these 
proposals  reflect  the  view  of  last  year's 
conference,  that  on-cost  should  not  be 
eliminated  but  balanced  against  an 
increased  BPA,  the  paper  presented  by 
the  PSNC  should  be  better  received  than 
1982's  much-aligned  "simplified 
contract". 

There  has  been  a  steady  movement  in 
recent  years  to  tip  the  balance  towards 
rewarding  the  pharmacist  for  the  service 
element  of  NHS  dispensing  rather  than 
merely  the  supply  aspect.  This  is  both 
right  and  proper,  for  an  on-cost  system 
alone  tends  to  encourage  production-line 
dispensing  —  with  the  maximum  number 
of  scripts  being  dispensed  by  the  smallest 
number  of  people  in  the  minimum  space. 

The  quantity  of  FPlOs  dispensed 
should  not  detract  from  the  quality  of 
service  given  to  the  public,  because  by 
definition,  the  drug  prescribed  should 
always  be  dispensed  as  prescribed  in  a 
reasonable  time,  along  with  the  necessary 
counsel  from  the  pharmacist.  However, 
supervision  is  the  name  of  the  game  these 
days,  both  of  dispensing  techniques,  the 
sale  of  all  OTC  medicines  and  of 
customers'  requests  for  health-giving 
remedies  and  advice. 

The  BPA,  along  with  the  essential 
small  pharmacies  scheme,  recognises  the 
value  of  the  pharmacy  to  the  community 
as  the  provider  of  an  all-round 
pharmaceutical  service  centre.  In  the  past 
two  weeks,  PSNC's  chief  executive,  Alan 
Smith,  has  gone  on  record  again  (C&D 
February  12,  p255),  to  emphasise  the 
increased  role  he  sees  for  pharmacists  in 
blood  pressure  testing,  urine  analysis,  and 
the  monitoring  of  repeat  prescriptions 
and  patient  medication  records.  All  are 
roles  which  could  justify  increased  BPA 
levels  in  future  negotiations. 

Mr  Smith  also  urged  that  pharmacists 


should  not  undersell  their  professional 
abilities  when  they  counter-prescribe. 
And  this  is  timely  advice  with  the 
National  Pharmaceutical  Association's 
advertising  campaign  less  than  two 
months  away.  Its  slogan:  "Ask  your 
pharmacist  —  you'll  be  taking  good 
advice",  should  bring  in  the  customers. 
The  NPA's  hope,  and  that  of  the 
profession,  must  be  that  all  community 
pharmacists  will  have,  or  make,  sufficient 
time  free  of  dispensing  to  give  that 
service. 

But  the  number  of  second  pharmacists 
has  fallen  by  50  per  cent  in  the  past 
decade,  largely  because  pharmacists 
employing  them  are  not  fully  reimbursed 
for  their  services.  And  the  latest  PSNC 
request  for  an  additional  pharmacist 
allowance  has  been  turned  down  because 
the  Department  of  Health  cannot  afford 
"new  money"  for  the  balance  sheet  in  the 
present  economic  climate  (p348).  So  an 
increase  in  the  BPA  must  be  a  useful 
hedge  against  a  sudden  fall  in  script 
turnover,  whether  caused  by  leap- 
frogging, loss  of  a  local  general  practice 
or  reduction  in  the  sterling  generated  by 
an  on-cost  system  vunerable  to  such 
things  as  reduced  drug  prices  (generic 
prescribing  or  substitution,  parallel 
importing,  etc).  In  the  longer  term, 
however,  the  Department  must  recognise 
that  a  second  pharmacist  allowance,  paid 
only  when  a  second  pharmacist  is 
employed,  is  in  the  interest  of  both  patient 
safety  and  better  use  of  the  pharmacist's 
advisory  capabilities. 

The  opportunities  for  giving  a  sound 
pharmaceutical  service  are  there. 
Unichem  have  just  provided  the 
pharmacist  with  another  by  the 
introduction  of  an  own  label  incontinence 
range  backed  by  a  television  and  Press 
campaign  underlining  the  pharmacists 
advisory  ability.  It  is  up  to  pharmacsts  to 
take  this  chance  to  be  better  paid  for  the 
service  element  of  their  contract,  and 
having  been  so  rewarded,  to  give  that 
service. 
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THIS  WEEK'S  NEWS 


LPCs  to  consider 
doubling  BPA 

A  proposal  to  increase  the  Basic  Practice  Allowance 
from  its  present  level  of  £2,400  to  a  maximum  of  £4,800 
with  a  corresponding  reduction  in  on-cost  is  to  be  put  to 
the  conference  of  Local  Pharmaceutical  Committees  in 
April.  Delegates  last  year  sought  a  balance  between  on- 
cost and  BPA  and  did  not  endorse  the  "simplified" 
contract  put  forward,  which  eliminated  discount  and 
on-cost  scales  but  greatly  enhanced  the  BPA. 


The  new  proposal  from  the 
Pharmaceutical  Services  Negotiating 
Committee  will  be  included  in  a  report  on 
the  cost-plus  method  of  payment  and  on 
the  state  of  negotiations  with  the 
Department  of  Health.  Pharmacies  doing 
200  scripts  a  month  at  an  on-cost  of  26  per 
cent  will  receive  the  minimum  BPA  of 
£2,400  while  the  £4,800  maximum  is  paid 
on  800  scripts  a  month  at  14.6  per  cent  on- 
cost. Above  that  script  level  on-cost  will 
reduce  progressively  to  a  new  minimum  of 
8  per  cent  (now  9  per  cent)  when  5,000 
scripts  a  month  and  over  are  dispensed. 

At  present  the  on-cost  starts  at  26  per 
cent  for  up  to  249  scripts  a  month  and 
reduces  steadily  through  16.2  per  cent 
(1,500  pm)  to  9  per  cent  (5,000  pm  and 
above)  while  the  BPA  is  a  constant 
£2,400. 

More  rational . . . 

Three  resolutions  on  the  BPA  will  be  put 
to  conference,  one  in  the  hope  that: 
".  .  .  rational  location  of  pharmacies 
may  soon  be  realised  rather  than  remain  a 
dream."  This  proposes  an  increase  in  the 
BPA  to  not  less  than  £5,000  pa  to  be 


updated  annually  by  normal  indices,  and 
will  be  put  jointly  by  Birmingham  and  St 
Helens  and  Knowsley  LPCs.  A  proposal 
from  Hertfordshire  that  the  PSNC  take 
immediate  steps  to  increase  the  BPA 
financed  from  on-cost  remuneration,  if 
passed,  will  trigger  one  from  Norfolk 
that:  "Future  increases  in  the  BPA  should 
not  be  financed  solely  by  reducing  on-cost 
which  must  remain  an  integral  part  of  our 
contract." 

Five  further  motions  have  been  tabled 
with  the  aim  of  encouraging  a  more 
rational  location  of  pharmacies.  One  of 
these,  from  Essex  LPC,  wants  the  BPA  to 
be  paid  according  to  whether  an  area  is 
designated  "open,  closed  or 
intermediate".  Camden  &  Islington  are 
seeking  a  "closed  list"  system  to  deter 
leapfroggers  while  a  Somerset  motion 
requires  the  PSNC  to  distribute  the  global 
sum  so  as  to  "positively  encourage" 
rational  distribution  and,  where  the  work- 
load is  appropriate,  "the  employment  of 
additional  pharmacists".  Essex  also 
propose  that  the  PSNC  should  maintain  a 
register  of  desirable  localities  for 
community  pharmacies  ".  .  .  maintained 
on  information  supplied  by  LPCs". 


'Generics'  again 

Conference  will  be  asked  to  approve 
generic  substitution  "provided  that 
sufficient  information  regarding  quality 
control  and  manufacturing  procedures 
are  available".  Coventry  LPC  will  then 
ask  delegates  to  approve  a  motion  calling 
on  the  Government  to  cease  claw  back  of 
discounts  if  the  Camden  &  Islington 
motion  on  generic  substitution  is  passed. 

Legible  scripts  that  include  full  dosage 
directions  are  called  for  by  Lancashire 
LPC  while  Leeds  want  both  the  sucrose 
content  and  the  expiry  date  of 
medicaments  displayed,  if  appropriate. 

A  Coventry  LPC  proposal  will  ask 
that  the  PSNC  pursue  with  "appropriate 
authorities"  that  amendments  to  the  Drug 
Tariff  be  published  on  a  monthly  basis. 
Leicester  LPC  deplore  the  inadequancy  of 
Part  VI  of  the  Tariff  in  not  including 
modern  dressings  /  appliances  for  the  care 
of  patients  receiving  Part  II  NHS 
Pharmaceutical  Services.  Their  motion 
urges  the  PSNC  "to  press  the  Department 
of  Health  to  revise  and  update  the  Drug 
Tariff  promptly". 

Somerset  want  to  see  the  adoption  of 
the  Scottish  stock  ordering  system  by 
doctors  through  pharmacists  and  Norfolk 
want  contractors  to  be  reimbursed  for 
stocks  of  non  U-100  insulin  that  goes  out- 
of-date  in  the  changeover.  Lastly, 
Redbridge  and  Waltham  Forest  request 
that  the  Secretary  for  Social  Services 
accept  "specific"  nominations  by  LPCs 
of  pharmacists  to  serve  on  Family 
Practitioner  Committees. 
□  Minister  for  Health,  Kenneth  Clarke, 
is  not  able  to  address  conference. 

No  money  for  extra 
pharmacist  at 
present 

The  Department  of  Health  has  turned 
down  the  Pharmaceutical  Services 
Negotiating  Committee's  proposals  on  an 
"Additional  Pharmacist's  Allowance"  at 
present  but  "fears"  that  in  the  long  term, 
further  monies  might  be  needed  to 
provide  one.  The  Department's  reply  was 
given  to  the  February  meeting  of  the 
Committee. 

The  reasoning  behind  the  PSNC 
proposal  for  developing  the 
pharmaceutical  service  were  understood, 
the  Department  said,  but  it  could  not 
agree  to  an  introduction  requiring  "new 
money"  in  the  present  economic 
difficulties. 

The  PSNC  has  been  waiting  since  the 
end  of  June  for  this  reply  and  the 
Department  apologised  for  the  delay  but 
".  .  .  some  time  had  been  spent  on 
considering  the  proposal. 


".  .  .  Irrational  relocation  based  on  dreams  about  a  higher  BPA  " 
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No  'standby'  fee 

There  will  be  no  pilot  study  to  establish 
the  feasibility  of  producing  a  standby  fee 
for  a  24-hour  service  in  certain  areas  in 
place  of  the  rota  system.  However,  the 
Committee  has  accepted  a  departmental 
proposal  that  a  study  of  the  number  of 
scripts  dispensed  during  rota  periods  be 
undertaken  as  part  of  the  Chemists 
Remuneration  Inquiry  1983. 

Scripts  dispensed  as  part  of  a  standby 
service  would  have  attracted  urgent  fees 
requiring  "new  money":  none  was 
available. 

Bulk  prescriptions.  A  further  joint  letter 
from  the  Pharmaceutical  Society  and 
PSNC  is  to  be  sent  to  the  Department 
requesting  that  an  expert  panel  of  doctors 
and  pharmacists  be  set  up  to  compile  a  list 
of  the  products  which  could  with  safety  be 
bulk  prescribed. 

Dr  B.A.  Wills,  chief  pharmacist  at  the 
Department  of  Health,  said  he  was 
awaiting  the  views  of  the  General  Medical 
Services  Committee  on  the  matter  and 
would  make  a  decision  when  he  had 
received  them. 

Greenfield  report  on  effective  prescribing 
was  discussed  and  will  be  again,  in  greater 
detail,  at  the  March  meeting.  Dr  B.A. 
Wills  has  asked  for  the  Committee's 
comments  on  the  proposals  by  April  15. 
Pre-registration  trainees.  The  Committee 
agreed  to  make  representations  to  the 
Department  of  Health  to  increase  the 
grant  in  respect  of  trainees  from  £1,725  to 
£1,850  for  1983-84  (an  increase  of  7.2  per 
cent). 

U-100  insulin.  The  Committee  is  to  write 
again  to  the  manufacturers  about  return 
arrangements,  etc  of  non  U-100  insulin 
and  will  make  representations  to  the 
Department  of  Health  for  a  special 
payment  to  cover  reimbursement  of  dead 
stock. 

Appropriation  accounts  1981-82.  The 
section  dealing  with  the  pharmaceutical 
industry,  pharmacy  contractors  and 
dispensing  doctors  was  considered  as  was 
a  report  on  the  meeting  of  the  House  of 
Commons  Select  Committee  on  Public 
Accounts  (C&D,  January  29,  pi 57). 
The  trial  of  oxygen  concentrators  being 
held  in  the  North  Western  Regional 
Health  Authority  will  be  completed  in 
September  and  the  RHA  will  report  at  the 
end  of  the  year.  PSNC  will  then  be 
involved  in  any  discussions  on 
accommodating  oxygen  concentrators  in 
the  NHS,  the  DHSS  told  the  Committee. 
Any  information  from  contractors  on  the 
use  of  oxygen  concentrators  in  RHA  areas 
other  than  the  North  Western  region 
would  be  welcomed,  the  Committee  said. 
Bricanyl  Nebuhaler  is  to  be  included  in 
Part  VI  of  the  Drug  Tariff  under  the 
heading  "Nebulisers  (Inhalers)" 
following  a  request  from  the  Department 
which  the  PSNC  approved. 
Prescription  Pricing  Authority.  The 
Department  of  Health  has  confirmed  the 
re-appointment  of  Mr  G.S.  Knowles  of 
Cheshire  as  a  PSNC  representative  on  the 
PPA  until  March  31,  1986. 
Notional  rents  for  freehold  premises.  The 


Department  has  asked  for  a  further 
meeting  to  discuss  this  issue.  PSNC 
advised  the  DHSS  in  January  that  a 
formal  state  of  dispute  existed  and  terms 
of  reference  would  be  drawn  up  for 
agreement  with  them  and  subsequent 
consideration  by  the  Pharmacists  Review 
Panel. 

JIC  scales  give 
pharmacists  6pc 
and  assistants  £5  pw 

Pharmacy  managers  and  pharmacists  get 
a  six  per  cent  salary  rise  in  the  new 
minimum  rates  of  pay  and  holiday 
entitlement  agreed  by  the  Joint  Industrial 
Council  for  Retail  Pharmacy. 

An  increase  of  £5  a  week  raises  the 
shop  assistant's  wage  from  £60  to  £65. 
This  is  in  line  with  the  £5  increase 
awarded  by  the  Food  (£62  to  £67)  and 
Non-Food  (£62.50  to  £67.50)  Wages 
Councils.  Dispensing  assistants  receive 
the  same  increase  of  £5  a  week. 

The  annual  holiday  entitlement  for 
both  pharmacists  and  assistants  will  be 
four  weeks  after  12  months  service. 

Special  relief  for  those  unable  to  pay 
JIC  rates  has  been  lifted  to  £2,750  a  week. 
The  working  week  remains  at  40  hours  as 
does  the  adult  age  of  19  for  shop 
assistants.  The  sickness  year  will  now 
commence  at  the  beginning  of  the  tax 
year. 

New  tumowes  bands 

The  salary  rise  for  pharmacy  managers  is 
made  on  a  revised  turnover  band  uplifted 
to  allow  for  drug  inflation  at  12  per  cent 
and  the  retail  price  index  at  5.8  per  cent. 
Rota  payments  for  pharmacists  have  been 
increased  from  £2.50  to  £3.25  on 
weekdays  and  from  £6  to  £7.50  on 
Sundays,  weekly  short  days  and 
customary  holidays. 

All  the  new  rates  and  entitlements 
come  into  operation  on  the  week 
commencing  April  4. 

Pharmacists 
Annual  salary  scales 
Pharmacist  managers  and  manageresses 
Weekly 

turnover  London  Provincial 

£  £  £ 

1,694-1,863  6,429  6,342 

1,864-2,049  6,557  6,469 

2,050-2,255  6,689  6,599 

2,256-2,479  6,822  6,730 

2,480-2,728  6,959  6,865 

2,729-3,000  7,098  7,002 

3,001-3,300  7,240  7,142 

3,301-3,631  7,385  7,284 

3,632-3,993  7,532  7,431 

3,994-4,393  7,683  7,579 

4,394  and  over  7,837  7,731 

Pharmacists 


Annual  Holidays:  Annual  holidays  with 
full  pay  shall  be  one  working  day's 
holiday  for  each  calendar  month  of 
continuous  service  up  to  March  3 1 .  After 
one  year's  continuous  service  at  March  3 1 
the  annual  entitlement  shall  be  four 
weeks. 

Payment  During  Sickness:  The  sickness 
year  will  start  from  the  beginning  of  the 
tax  year  in  April. 

Rota  Payment:  Where  a  pharmacist  is 

called  on  to  perform  rota  duties  under  the 

National  Health  Service,  the  hourly 

payment  shall  be: 

Weekdays  £3.25 

Sundays,  weekly  short  days  and 

customary  holidays  £7.50. 

Assistants 

Weekly  rates  of  wages 
Dispensing  assistants 

London  Provincial 
Age  20  £71.00  £70.58 

Age  21  £72.80  £72.39 

Shop  assistants 

London  Provincial 
Age  16  £42.45  £42.25 

Age  17  £49.00  £48.75 

Age  18  £55.52  £55.25 

Age  19  £65.32  £65.00 

Hours  of  work:  The  weekly  rates  of  wages 
are  for  a  normal  working  week  of  not 
more  than  40  hours  exclusive  of 
mealtimes. 

Annual  holiday:  Annual  holidays  with 
full  pay  shall  be  one  working  day's 
holiday  for  each  calendar  month  of 
continous  service  up  to  March  3 1 .  After 
one  year's  continuous  service  at  March 
3 1 ,  the  annual  entitlement  shall  be  four 
weeks. 

Payment  during  sickness:  The  sickness 
year  will  start  from  the  beginning  of  the 
tax  year  in  April. 

Special  relief:  The  Dispensing  Assistants 
and  Shop  Assistants  Agreement  permits 
an  employer  providing  an  essential 
pharmaceutical  service  to  apply  for 
authority  to  pay  up  to  1 5  per  cent  lower 
rates  if  the  combined  NHS  and  counter 
turnover  is  less  than  £2,750  per  week. 


1st  year  after 
registration 
2nd  year  after 
registration 


4,762 
4,929 


4,677 
4,845 


Wage  Councils  to  go? 

Wage  Councils  are  incurring  increasing 
Government  displeasure.  Mr  Norman 
Tebbit,  the  Employment  Secretary,  and 
other  ministers  believe  the  councils  are 
ignoring  appeals  to  keep  pay  rises  within 
Government  guidelines. 

Mr  W.  Kneale,  secretary  of  the  Joint 
Industrial  Council  for  Retail  Pharmacy, 
told  C&D:  "We  know  that  the  wages 
councils  have  not  been  very  popular  with 
governments.  They  are  usually  influenced 
by  independent  members  who  give  more 
generous  increases  than  those 
recommended  by  the  Government . ' ' 

It  is  a  great  benefit  to  members  to 
know  where  they  stand,  he  added.  "I  think 
it  is  a  great  adv  antage  having  a  negotiated 
rate."  Workers  in  the  food  and  non-food 
retail  sectors  have  recently  received  rises  of 
around  8  per  cent. 
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RPA  split  on  Freud's 
Commons 

Chairman  of  the  Rural  Pharmacists 
Association,  Mervyn  Madge,  is  asking  all 
rural  pharmacists  to  think  very  seriously 
before  asking  their  MPs  to  support  either 
Clement  Freud's  early  day  motion  or  the 
two  ammendments  to  it  but  secretary 
John  Davies  takes  a  different  view. 

Mr  Madge  says  the  RPA  pledged  at 
Coventry  it  would  not  destroy  Clothier 
and  also  passed  a  resolution  that  the 
option  form  should  be  available  from  a 
third  party  such  as  a  Post  Office. 

Mr  Madge  says  that  the  Clothier  draft 
regulations  now  with  the  Minister, 
although  a  compromise,  are  the  result  of 
many  hours  of  hard  and  thankless  work 
by  pharmacy  representatives  and  are  the 
alternative  to  "jungle  warfare  days." 
There  is  bound  to  be  criticism,  says  Mr 
Madge,  especially  from  those  who  believe 
that  if  it  is  acceptable  to  the  other  side,  it 
must  be  no  good  for  pharmacy. 

"Some  pharmacy  militants  say  fight  at 
all  costs  and  damn  the  consequences.  .  .  I 
ask  every  rural  pharmacist  to  think  very 
seriously  on  this  matter." 

Mr  Madge  says  the  RPA  backed 
Clement  Freud's  motion  because  it  was  on 
a  parallel  course  to  one  debated  at 
Coventry.  But  Mr  Madge  says  the  two 
amendments  now  tabled  can  turn  the 
position  of  the  pharmacist  into  that  of  "a 
political  football."  He  confirms  the 
meeting  called  by  Clement  Freud  was  a 
private  constituency  meeting  of  rural 


pharmacists.  "Mr  Freud  did  not  contact 
or  consult  the  RPA  and  neither  did  the 
RPA  consult  him,"  Mr  Madge  says. 

He  says  the  choice  is  between  the 
agreement  now  before  the  minister[as  it 
stands],  worked  out  by  the  professions  of 
medicine  and  pharmacy,  or  leaving  it  to 
the  MPs.  "At  best  they  have  only  a 
superfical  knowledge  of  pharmacy 
problems  and  are  interested  more  in 
scoring  political  advantage  for  their 
respective  parties." 

Secretary's  opinion 

RPA  secretary,  John  Davies  told  C&D 
that  he  thought  pharmacists  should 
continue  to  back  Clement  Freud's  original 
motion,  until  it  was  shown  that  working 
against  the  regulations  in  this  way  would 
wreck  Clothier.  Mr  Freud's  guidance  on 
the  point  is  being  sought. 

Mr  Davies  said  the  RPA  has  a  clear 
vision  on  option  forms  and  would 
continue  to  oppose  present  plans  for  their 
distribution.  If  it  became  necessary  to 
back  Mr  Body's  amendment  then  RPA 
members  would  have  to  do  so.  At  least  it 
would  show  that  MPs  supported  rural 
pharmacy.  Pharamcists  would  then  have 
to  exert  pressure  after  Clothier  had  been 
ratified  to  alter  the  option  form 
arrangement. 

□  Editor's  note.  Xrayser  last  week  also 
had  a  change  to  mind  over  backing  the 
early  day  motion.  He  now  advocates 
supporting  Richard  Body's  amendment  to 
Clement  Freud's  motion  which  removes 
the  option  form  reference  and  urges  the 
Government  to  accept  that  pharmacies 
provide  citizens  with  a  safe,  expert, 
comprehensive  and  economical  service. 


Dispensing  doctor 
scripts  up  again 

The  number  of  prescriptions  dispensed  by 
dispensing  doctors  in  England  in  the  year 
to  March  3 1 ,  1982,  increased  by  2.9  per 
cent  compared  with  an  increase  of  1 .3  per 
cent  in  prescriptions  dispensed  by 
chemists. 

Figures  in  the  annual  report  of  the 
Prescription  Pricing  Authority  show  that 
the  number  of  prescriptions  dispensed  by 
doctors  (both  Drug  Tariff  and  capitation) 
increased  fom  18,373,046  to  18,907,835. 
For  chemists  the  figures  were  300,016,864 
and  303,936,457  respectively.  Further 
details  from  the  report  next  week. 

Fourth  pharmacy 
for  Safeway 

Safeway  Food  Stores  opened  their  fourth 
pharmacy  this  week  at  Acocks  Green, 
Birmingham. 

The  pharmacy,  similar  to  the  one  at 
the  Hadleigh,  Essex  site,  is  within  the 
superstore  and  will  open  9am  (an  hour 
later  than  the  rest  of  the  store)  to  8pm, 
Monday  to  Thursday,  to  9pm  on  Friday, 
and  7pm  on  Saturday.  A  security  grill 
closes  off  the  chemist  counter  when  the 
pharmacist  is  not  present. 
The  staff  will  comprise  one  full-time 
pharmacist,  Miss  Janet  Edginton,  a  part- 
time  pharmacist  (21  hours  a  week)  and  a 
locum  (7  hours  a  week).  There  will  be  four 
counter  staff,  one  full  time  and  three  part- 
time. 


Keith  Jenkins  bows 
out  for  no  8 

A  Norfolk  pharmacy  with  a  long  and 
sometimes  colourful  history  is  about  to 
change  proprietors  for  only  the  eighth 
time  since  it  was  opened  up  by  Henry 
Nash  in  Burnham  Market  in  1835.  The 
present  owner,  Keith  Jenkins,  is  to  retire 
at  the  end  of  March.  Mrs  A.M.  Hill  will 
take  over  the  ownership  of  "The 
Pharmacy"  on  April  2. 

The  premises  are  nearly  300  years  old 


and  situated  in  the  Market  Square.  The 
centre  of  the  town  is  a  conservation  area 
and  the  pharmacy  and  house  are  listed 
premises.  "It  is  very  heartening  to  know 
that  in  spite  of  changing  circumstances 
the  continuity  of  this  historic  pharmacy 
will  be  assured  for  many  years  yet,"  says 
Mr  Jenkins. 

Almost  1 50  years  ago  Henry  Nash  set 
up  as  a  chemist  and  druggist.  Mr  Jenkins 
says  it  was  one  of  Mr  Nash's  assistants 
who  was  responsible  for  the  supply  of 
arsenic  to  the  Burnham  murderers. 
The  prescription  books  date  back  to 
the  early  1860s,  the 
time  of  the  second 
chemist  and 
druggist  Mr 
Spencer,  says  Mr 
Jenkins.  "My 
predecessor,  Mr 
Gilbert  White,  FPS, 
and  his  father 
owned  the  business 
for  68  years." 

Mr  Jenkins 
moved  to  Burnham 
Market  in  1975 
having  previously 
run  his  own 
pharmacy  in 
Bovingdon, 


Hertfordshire  for  23  years.  Mr  Jenkins 
has  been  interested  in  agricultural  and 
veterinary  pharmacy  for  many  years  and 
was  on  the  Society's  veterinary  sub- 
committee before  being  elected  to  Council 
in  1964.  He  is  a  member  of  the  Rural 
Pharmacists  Association. 


Door  knocker  of  the  original  chemist  and 
druggist,  Henry  Nash  (circa  1830-35) 
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PEOPLE  TOPICAL  REFLECTIONS 


By  Xrayser 


Swiss'  pharmacist 
gets  CPP  award 

Miss  C.C.  Jf^  y 

McCreedy,  MPS,  M  | 

has  received  the  |,  "* 

1983  College  of  1|    -  ;  3 

Pharmacy  Practice 
Cilyn  loncs  awaiil 

foi  an  investigation  ' '  1 

into  an  aspect  of 

community  pharmacy.  She  is  currently 
employed  as  a  community  pharmacist  in 
Switzerland  and  will  be  studying  a 
number  of  aspects  of  practice  and  their 
relevance  to  community  pharmacy  in 
Great  Britain,  including  the  system  of 
payment  for  medicines  and  the 
arrangements  for  their  supply  by 
pharmacists. 

Geoffrey  Fanshawe,  who  has  represented 
Phillips  Yeast  Products  to  retail 
pharmacists  since  1946,  retires  from  the 
company  at  the  end  of  this  month.  Initial 
retirement  plans  include  a  visit  to  his 
brother  in  Australia. 


Deaths 


Hannawin:  Recently,  Mr  John  James 
Hannawin,  RD,  aged  83.  Mr  Hannawin, 
who  registered  in  1926,  was  the  last 
Registered  Druggist  of  Northern  Ireland. 
Registered  Druggists  were  carried  over 
from  the  Dublin  register  (of  the 
Pharmaceutical  Society  of  Ireland)  when 
the  Pharmaceutical  Society  of  Northern 
Ireland  was  formed  in  1925.  No 
examination  was  involved  for  the  transfer 
and  Registered  Druggists  were  barred 
from  dispensing  in  1948  when  the 
National  Health  Service  was  established. 
However,  the  register  has  been 
maintained  to  the  present  day,  in 
accordance  with  the  1925  Act. 

Clark:  On  February  8,  Mr  Frank  Clark, 
MPS,  who  was  owner-manager  of  H.M. 
Hirst  Ltd,  Scarborough.  Mr  Clark 
qualified  in  1946  at  Bradford  University. 
He  was  chairman  of  Scarborough  Branch 
of  the  Pharmaceutical  Society  and 
chairman  of  the  local  branch  of  the 
National  Pharmaceutical  Association. 

Powell:  Suddenly,  Mr  George  Powell, 
aged  61 .  Mr  Powell  was  senior  UK  sales 
executive  with  Laughton  &  Sons  Ltd,  a 
company  he  joined  in  1957.  Mr  Powell, 
who  leaves  a  wife  and  two  daughters,  died 
from  a  heart  attack  on  February  14. 

Fearnley:  After  a  long  illness,  aged  81 ,  Mr 
William  Fairfax  Fearnley,  MPS,  formerly 
of  Fearnleys  Chemists  of  Otley,  West 
Yorks. 


Security 


I  don't  think  I  have  ever  heard  of  a  better 
conceived  scheme  than  that  we  read  of  in 
last  week's  copy  under  the  title 
"Prevention  et  Securite".  Over  the  last 
three  or  four  years  I  certainly  have  had 
my  share  of  shoplifting,  pilferage, 
leakage,  call  it  what  you  will,  and  even 
went  so  far  as  to  hire  some  surveillance 
equipment,  complete  with  video  screen. 
I'll  come  back  to  my  experiences  with  it 
later,  but  I  am  fascinated  by  the  beauty  of 
the  Belgian  idea. 

How  I  warm  to  the  idea  of  doing  a 
deal  with  the  caught  thief,  of  whatever 
age,  from  5  years  upward,  which  would 
mean  his  giving  us  name  and  address, 
filled  in  on  a  form,  with  details  of  the 
nature  and  value  of  the  theft,  sign  it 
knowing  it  would  be  filed  on  a  computer, 
and  for  which  .  .  .  delicious  ...  he  would 
cheerfully  pay  a  fee,  in  return  for  no  legal 
action  being  taken.  Better  still,  giving  an 
undertaking  not  to  do  it  again  on  pain  of 
it  being  again  recorded  on  the  computer 
(with  another  fee)  giving  concrete 
evidence  for  a  court  should  he  err  for  a 
third  time.  Such  a  nice  system  demands  an 
immediate  enablement  from  Parliament, 
to  alter  the  present  position  which,  I 
think,  makes  us  "compounders  of  a 
felony"  if  we  try  to  bend  the  rules  by 
making  the  thief  pay  for  the  stolen  goods? 

The  trouble  is  that  if  we  are  unlucky 
enough  to  catch  a  shoplifter,  they  usually 
scream  "I'm  taking  drugs".  This,  as 
everyone  knows,  affects  one's  sense  of 
honesty,  because  one  doesn't  know  what 
one  is  doing  and  is  therefore  not 
responsible.  .  .  and  gets  one  off.  From 
the  pharmacists'  point  of  view  it  can  be  a 
costly  experience.  Alternatively,  the 
, culprit  is  under  age,  with  parents  who 
either  wring  their  hands  at  what  their 
naughty  child  has  been  up  to,  or  threaten 
to  beat  you  up. 

I  have  a  friend  with  a  marvellous  sense 
of  humour  who  tells  a  story  (from  his 
recent  police  days)  about  a  pharmacist. 
The  pharmacist  (still  active  because  I  have 
seen  his  name  in  the  correspondence 
columns  of  the  trade  journals)  caught  a 
little  old  lady  walking  out  of  his  shop 
having  bought  a  bottle  of  shampoo,  but 
also  having  surreptitiously  dropped  half  a 
dozen  other  products  into  her  trolley  zip- 
up  bag.  He  hauled  her  back  into  the  shop 
(which  happened  to  be  empty),  opened 
her  bag  to  disclose  the  items.  She  went 
into  the  whimpering  act,  of  "being  on 
drugs  for  her  nerves". 

But  he  wasn't  impressed.  He  said  he'd 
call  the  police;  wailing  increased. 
"Alright  .  .  .  pay  for  them."  Reluctantly 
she  brought  out  a  well-filled  wallet,  and 


so  he  rang  up  all  the  cut-price  items  ...  at 
full  list  price,  slung  them  into  her  bag,  led 
her  to  the  door  which,  with  old  world 
courtesy,  he  opened  for  her.  And  then  as 
she  slunk  from  the  portals  he  raised  his 
foot  and  gave  her  a  hard  kick  up  her  stern 
and  told  her  not  to  come  back.  I  am  told 
the  effect  was  wondrous  to  behold. 

Of  course  anyone  who  acts  like  that 
ought  to  be  struck  off,  for  not  having  the 
correct  caring  attitude  towards  the 
unfortunates  who  are  so  weak  as  to  fall 
into  the  temptation  presented  by  our  so- 
attractive  shops.  I  don't  think  I  would 
have  the  nerve  really.  But  to  get  back  to 
reality.  My  installation  of  video  camera 
and  screen  was  enlightening.  There  was  a 
lot  of  interest,  and  I  was  surprised  at  the 
number  of  people  who  noticed  it.  One  or 
two  of  them  grinned  at  me,  and  said 
"You've  had  trouble  too?"  —  from 
which  I  gathered  they  had  experience  of 
the  problem.  Others  seemed  a  bit  huffy  at 
being  mistrusted,  while  yet  others  made 
sort  of  inquiries  about  whether  the  rig  was 
real  or  just  a  dummy.  Most  of  them  now 
come  into  my  shop  rarely,  whereas  before 
I  counted  them  as  regulars.  I  think  too  my 
net  profit  has  risen  about  1  per  cent, 
which  must  mean  something.  It  has  paid 
the  rental  anyway,  and  left  a  profit.  Or 
rather,  diminished  a  loss! 

Even  so,  I  guess  it's  a  never-ending 
battle.  But  the  scheme  has  to  be  tried  here 
.  .  .  and  soon  .  .  .  don't  you  think? 


Promotions 


I  view  with  dismay  a  good  number  of  the 
junketings  arranged  for  doctors  by  the 
drug  manufacturers.  I  can  well 
understand  the  need  for  firms  to  put  their 
product  before  the  doctor,  and  feel  it  is 
entirely  proper  for  them  to  try  to  make 
their  mark.  In  days  gone  by  (not  all  that 
long  ago)  the  medical  rep  of  high  calibre, 
usually  well  qualified,  could  be  expected 
to  gain  the  respect  and  the  ear  of  the  GP 
or  consultant. 

But  the  nature  of  medical  practice  is 
such  that  the  only  way  now  seems  to  be  by 
providing  incentives  of  various  sorts.  Like 
the  "trials"  at  £5  per  patient,  or  expensive 
meals,  or  in  the  case  of  the  dispensing 
practice,  a  liberal  dollop  of  samples. 

And  to  be  fair  the  same  thing  applies 
to  us  in  our  dealings  with  firms  who  have 
goods  to  promote,  for  incentives  are  the 
basis  of  business.  Yet  I  am  not  surprised 
to  learn  some  medics  feel  extremely 
uncomfortable  since  for  them  it  is  not 
primarily  a  matter  of  business,  but  of 
being  invited  to  learn  about  new  products, 
in  the  course  of  which  they  find 
themselves  under  a  form  of  obligation  to 
prescribe.  For  their  comfort  though,  if 
they  don't  like  it,  they  could  always  say 
"No".  1  do. 


Chemist  &  Druggist  26  February  1983 


351 


COUNTERPOINTS 


J&J  Reach  for  toothbrush  sales 


Johnson  &  Johnson  are  expanding  into 
the  dental  health  care  market  with  the 
introduction  of  the  Reach  range  of 
professional  toothbrushes. 

Already  available  in  32  countries  the 
toothbrush,  says  J&J,  is  the  brand  leader 
in  USA,  Canada,  Australia,  Ireland  and 
Hong  Kong. 

Product  features  include  a 
concentrated  filament  head,  long  soft 
outer  filaments  and  shorter  firm  inner 
filaments  together  with  an  angled, 
extended  neck  and  a  multi-grip  handle. 

Professional  brushes  now  account  for 
36  per  cent  of  the  total  toothbrush  sales, 
say  J&J,  who  will  be  supporting  the 
Reach  launch  with  a  £lm  advertising 
campaign  using  the  women's  Press, 
television  and  a  support  programme  for 
the  dental  profession. 


There  are  four  individual  brushes  — 
two  with  a  choice  of  soft  or  medium 
filaments  —  and  each  comes  in  blue, 
green,  yellow  and  red. 

The  compact  head  brush  has  five  rows 
of  bi-level  soft  or  medium  filaments  for 
adults  who  prefer  a  smaller  size  head;  for 
those  preferring  a  traditional  size  head 
there  is  the  long  head  with  four  rows  of 
bi-level  soft  or  medium  filaments.  The 
child  brush  also  has  four  rows  of  bi-level 
filaments  and  the  infant  brush  three  rows 
of  mono-level  filaments.  Both  brushes 
have  a  laid  back  head  and  are  only 
available  with  soft  filaments. 

Reach  comes  packaged  in  black 
cartons  supplied  in  one  dozen  cellophane 
wrapped  trays  for  display.  Johnson  & 
Johnson  Ltd,  Brunei  Way,  Slough,  Berks. 


Pond's  campaign 

Chesebrough-Pond's  are  backing  their 
Pond's  cold  cream  with  an  advertising 
campaign  worth  £750,000. 

A  commercial  will  run  on  breakfast 
television  from  March  7  with  ten  spots  a 
week  for  five  months. 

There  will  also  be  full  page  colour 
advertisements  in  the  women's  Press  from 
March  until  November.  Chesebrough- 
Pond's  Ltd,  PO  Box  242,  Consort  House, 
Victoria  Street,  Windsor,  Berkshire. 

Coupon  offer  by 
Macdonald's 

Macdonald's  are  running  a  coupon  offer 
on  their  cotton  wool  range  enabling  the 
stockist  to  obtain  free  Snobuds. 

There  will  be  one  coupon  in  every  case 
of  Macdonald's  cotton  wool  and  the 
chemist  can  get  a  free  case  of  12  tubs  of 
Snodrops  when  he  has  collected  six 
coupons,  which  are  redeemable  through 
Wellcome  consumer  representatives. 

A  starter  coupon  will  be  included  with 
the  mailing  introducing  the  offer  to  the 
stockist.  The  offer  runs  from  April  until 
stocks  last  and  is  available  in  the  UK  only. 
Coupons  can  be  redeemed  until 
September  30.  Wellcome  Foundation  Ltd, 
The  Crewe  Hall,  Crewe,  Cheshire. 

Spring  offers  by 
May  and  Baker 

Discounts  of  20  per  cent  will  be  offered  on 
Anthisan,  Anthical  and  Avomine  during 
March  and  April  when  ordered  by  direct 
transfer  through  May  &  Baker's  new  OTC 


sales  force  (see  Business  News).  More 
promotions  will  follow  during  the  Spring 
and  Autumn  with  product  relaunches. 
M&B  say  that  the  products  will  be  backed 
up  with  advertisements  and  promotional 
leaflets,  aimed  at  holiday  makers,  in  5 
million  travel  ticket  wallets.  A  poster, 
window  showcard  and  counter  display 
unit  will  be  available  as  POS  material. 
May  &  Baker  Ltd,  Dagenham,  Essex. 


Floral  theme  for 
Nair  relaunch 

Carter-Wallace  are  relaunching  Nair  hair 
remover  with  a  new  fragrance  and  new 
packaging.  Nair  now  has  a  floral  rose 
fragrance  and  contains  more  baby  oil. 
Packs  will  be  flashed  "Great  new 
fragrance"  and  an  introductory  double 
sachet  offer  will  run  from  March. 

Packaging  is  now  pink  with  petal  style 
graphics  and  an  updated  logo,  giving  a 
more  "cosmetic"  image. 

Carter-Wallace  are  backing  Nair  with 
a  £150,000  advertising  campaign  to  run 
throughout  the  Summer  in  major 
women's  Press.  Carter-Wallace  Ltd, 
Wear  Bav  Road,  Folkestone,  Kent. 


Double  edge  by  Bic 

Biro  Bic  have  introduced  a  pack  of  fine 
double  edge  stainless  steel  blades  (£0.60). 
There  will  be  no  great  marketing  effort 
behind  the  launch,  says  the  company,  as 
this  is  a  shrinking  market.  Packaging  is  in 
the  familiar  yellow  and  black  colours. 
Biro  Bic  Ltd,  Whitby  A  venue,  Park 
Royal,  London  NW10  7SG. 


Mother's  Day  (March  13)  is  traditionally 
a  peak  time  for  sales  of  Oil  of  Ulay  and 
this  year  there  are  special  "crowner" 
packs  available  with  a  butterfly  design. 
To  support  the  brand,  Richardson- 
Vicks  are  investing  a  £'Am  in  an 
advertising  burst  in  the  weeks 
preceding  Mother's  Day.  Richarson- 
Vicks  Ltd,  Rusham  Park,  Whitehall 
Lane,  Egham,  Surrey  TW20  9NW 


In  the  All  Clear 

Elida  Gibbs  are  running  an  All  Clear 
banded  pack  promotion  for  independent 
chemists.  From  March  the  large  and 
economy  sizes  will  be  sold  with  a  free 
pack  of  standard  or  large  SR  or  Signal 
toothpaste.  The  economy  size  banded 
packs  will  be  available  in  outers  of  six, 
and  the  large  size  packs  in  outers  of  12. 
Each  box  will  hold  50  per  cent  SR  and  50 
per  cent  Signal  toothpastes.  Elida  Gibbs 
Ltd,  Hesketh  House,  Portman  Square, 
London  W1A  1DY. 


'Le  Voyageur'  pack 
by  Worth 

A  Monsieur  Worth  "Le  voyageur"  travel 
pack  comprising  three  loz  atomizers 
containing  cologne,  aftershave  and 
deodorant  is  on  offer  to  retailers  for  £3.95 
—  a  saving  of  £2.55.  A  showcard  is 
available  promoting  the  special  price. 
Availability  is  limited  while  special  stocks 
last. 

Worth  Perfumes  have  also  introduced 
a  new  plastic  bottle  to  be  used  for  selected 
items  in  the  Monsieur  Worth  range  of 
men's  fragrances.  Aftershave  and  toilet 
water  will  both  be  available  in  the  new  4 
oz  bottles.  Worth  Perfumes  Ltd, 
Magnolia  House,  160  Thames  Road, 
London  W4  3RG. 
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Lovmi  value  at  less  than  £1 

atable. 


Introducing  Lo  vini.  The  iajfcin^fe 
disposable  nappy  that's  already  proved^ 
itself  to  be  a  winner.  The  nappy  that  was 
launched  through  a  controllea  number 
of  outlets,  and  was  greeted  with 
immediate,  uncontrolled  enthusiasm! 

Each  Lovmi  nappy  costs  the 
customer  less  than  10p,  yet  offers  all  the 
qualities  of  a  more  expensive  disposable. 
There  are  2  sizes  to  choose  from  -  'up  to 

in  12's),  and  '20  lbs  and  over' 
in  10's)  -  both  in  plastic  packs. 

Can  you  afford  not  to  order  Lovmi - 
the  fastest  growing  brand  in  your  fastest 
growing  product  area? 


LOVMI 


THE  ALL-IN-ONE  DISPOSABLE  NAPPY 

For  further  information  please  contact: 
Peaudouce  (UK)  Ltd.,  Lockfield  Ave.;  Brimsdown,  Enfield,  Middx.  EN3  7PX.  Telephone:  01-805  8141. 
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they  say,  is  commensurate  with  the  value 
of  the  order. 

The  company  is  also  currently 
supporting  their  Disc  processing  service 
with  a  pocket  album,  supplied  free  of 
charge  with  all  finished  orders  and  have 
launched  a  new  range  of  wooden  photo 
frames.  The  Tudor  teak  finish  frames, 
available  in  5  x  7in,  8  x  8in  and  8  x  lOin 
sizes  are  supplied  with  gilt  edged  mounts 
for  smaller  photographs,  making  each 
frame  suitable  for  two  print  sizes  and  thus 
reducing  the  dealers  stockholding 
requirements.  The  recently  launched 
Ramin  pine  look  frames  are  available  in 
seven  sizes  from  3  Vi  x  5in,  to  1 1  x  14in. 
Tudor  will  accept  low  quantity  mixed 
orders  including  both  the  teak  and  the 
pine  look  frames.  Tudor  Photographic 
Group,  30  Oxgate  Lane  Industrial  Estate, 
London  NW2  7HU. 

Bioscal  move 


Savlon  samples  and 
price  promotions 


Care  Laboratories  have  added  a  new 
sample  size  to  the  Savlon  range.  A  5g 
sachet  of  Savlon  babycream  will  be 
distributed  to  all  new  mothers  during  tha 
year.  In  addition,  for  every  four  dozen  I 
babycare  products  purchased  by  the 
retailer  the  company  will  supply  one  freel 
box  of  50  sachets. 

The  company  is  also  supplying  150g  1 
baby  care  soap  with  a  pricing  circle 
enabling  retailers  to  promote  the  soap  atjj 
negotiated  price.  This  is  a  continuation  ci 
the  offer  which  ran  in  November  and 
December  last  year.  Further,  retailers  wil 
be  able  to  offer  two  lOOg  baby  care  soap] 
in  a  banded  pack  for  £0.42.  This  offer  isl 
avavilable  while  stocks  last.  Care 
Laboratories  Ltd,  Badminton  Court, 
Amersham,  Bucks. 


Mum  gets 
a  new 
iook' 


A  new  pack  design,  new  sizing  and  a  new 
price  structure  are  being  introduced  for 
Mum  anti-perspirant  roll-on.  While 
retaining  the  familiar  bottle  shape,  Mum 
now  has  an  updated  look  "to  gain  even 
greater  consumer  appeal". 

The  30ml  pack  is  being  superseded  by 
a  40ml  size.  While  this  is  a  33  per  cent 
volume  increase  the  accompanying  price 
increase  for  Mum  is  less  than  five  per  cent 
"dramatically  increasing  its  competitive 
position",  say  Bristol-Myers.  Four 
variants  are  available:  light  pink, 
unscented,  cool  blue  and  soft  green. 
Prices  will  be  approximately  £0.66  for  the 
roll-on  and  £0.55  for  the  refill. 

The  deodorant  anti-perspirant  market 
is  currently  worth  £60m,  says  the 
company.  Of  this,  the  roll-on  sector 
accounts  for  48  per  cent  and  Mum  has  a 
22  per  cent  volume  share.  Bristol-Myers 
Co  Ltd,  Station  Road,  Lang/ev,  Slough 
SL3  6EB. 

£  Vim  advertising 
push  for  Triadol 

Sterling  Health  are  to  spend  £Vim  on  a 
Press  and  television  advertising  campaign 
following  the  launch  of  Triadol. 
Advertising  in  daily  and  Sunday  national 
papers  will  be  followed  up  later  in  the  year 
by  television  spots.  A  range  of  sales  aids 
and  display  materials  are  available 
including  leaflet  displays,  Perspex  counter 
units  and  shelf  reservers. 

Sterling  are  promoting  the  100ml 
packs  of  Triadol  suspension  (£4.50) 
containing  benorylate  for  the  relief  of 
muscular  aches  and  pains  and  aiming  it 
specifically  at  "sufferers  who  experience 
either  occasional  or  recurring  pain  yet 
who  decide  not  to  consult  a  doctor."  The 
dose  is  5ml  twelve  hourly  so  the  plastic 
bottle  contains  10  days  supply  at  a  cost  of 
£0.45  a  day.  Sterling  Health,  Sterling 
Winthrop  House,  Surhiton,  Surrey. 

Tudor  battery,  frame 
and  album  activity 

Tudor  are  currently  offering  a  triple 
bonus  on  the  zinc  carbon  batteries  range. 
Dealers  can  choose  between  a  discount  off 
the  net  price,  free  Tudor  products  or 
personal  gifts.  The  value  of  the  bonus 


From  March  1  all  orders  for  the  Bioscal 
haircare  range  should  go  to  Pharmagen 
who  will  then  be  responsible  for 
distribution.  Pharmagen  Ltd,  West  Lane, 
Runcorn,  Cheshire  WA7 2PE. 


Wipers  on  the  box 


Maws  Wipers  are  to  be  supported  by  a  VA 
million  advertising  and  promotion  spend 
throughout  the  year.  Television 
advertising  will  run  in  all  regions  except 
Westward,  Border,  Anglia,  Ulster,  Eire 
and  the  Channel  Islands  for  1 5  weeks 
until  August  7  and  will  also  feature  in  the 
specialist  baby  Press  and  baby  annuals. 
Ashe  Laboratories,  Ashe  tree  Works, 
Kingston  Road,  Leatherhead,  Surrey. 


Additive  available 
for  processing  kit 

Photocolour's  chrome-six  print  additive  - 
has  been  developed  for  use  with  the 
chrome  six  colour  slide  processing  kit 
(100ml,  £3.75).  It  enables  the  kit  to  be 
used  not  only  for  processing  E6 
compatible  films,  but  also  to  process 
prints  on  Kodak  Ektachrome  14  reversal 
paper. 

A  5ml  measure  of  the  additive  is  used 
for  each  100ml  of  colour  developer  and 
this  makes  sufficient  developer  to  process 
a  10  by  8in  colour  print.  It  is  supplied  wit 
an  instruction  leaflet.  Photo  Technology 
Ltd,  9  Cramborne  Industrial  Estate, 
Potters  Bar,  Herts. 
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FOUR  HEADS  ARE 
BETTER  THAN  ONE 


And  we're  spending 
million  to  prove  it 

This  year  unprecedented  T.V.  support,  magazine  advertising  and  a  comprehensive 
campaign  from  the  Johnson  &  Johnson  Dental  Care  Division,  aimed  at  the  dental 
profession,  will  launch  REACH  *  into  the  rapidly  growing  professional  toothbrush 
sector.  In  fact  this  is  the  largest  campaign  ever  seen  in  the  toothbrush  market. 

Designed  by  a  dental  team  the  unique  family  range  of  REACH*  toothbrushes 
comes  in  Compact  Head,  Long  Head,  Child  and  Infant  to  give  your  customers 
the  best  treatment  and  you  a  head  start  with  your  sales. 

NEW  wlmioM 


f   TRADt  M AUK 


©  jjufvmcn  '*Jfo4nicn  i  td  i 


TOOTHBRUSH 


Why  Benyl 


\T%  Benylin  is  the  most  tried  and 

DGC9US6-  trusted  cough  product  of  all. 
You  know  it  makes  a  good  recommendation.  Your 
customers  ask  for  it  by  name,  because  they're 
convinced  of  its  effectiveness  in  coping  with  most 
kinds  of  coughs. 


Why  Benylir 

Because. 


There's  now  a  formulation  of 
Benylin  for  every  customer 
and  most  types  of  cough.  Joining  the  very 
successful  Benylin  Expectorant,  there's  the 
popular  Fortified  Linctus  and  Paediatric,  and  now 
new  Benylin  Mentholated  for  nasal  congestion. 


Why  Benylin? 

|H  You  know  Benylin  as  your 

DeCaUSeB  prime  profit  winner.  With 
every  product  in  the  range  working  hard  for  you, 
you'll  find  more  than  ever  that  stocking  and 
displaying  Benylin  is  the  wisest  move  you  can  make. 


Benyfin 

YOUR  TOP  PROFIT  WINNEI 

Benylin  range:  Expectorant:  Diphenhydramine  HCL  BP  14mg,  Ammonium  Chloride  Ph  Eur  135mg.  Sodium  Citrate  Ph  Eur  57mg.M  ?nthol  BP  nmg.Fortified:DiphenhydramineHCLBP14mg.  Dextromethorphan  HBrPh  Eur 
1. 5mg  and  Sudiumtitr.it.-  I'll  l-ur  r.7nui  M.-nthol  HI'  1  |nlK  Paediatric  Diphenhydramine HCL  BP  7i»g  Sodium  Litrati-  Ph  Eur28.5mg  Menthol  BP0.55mg  Mentholated:  Diphenhydramine  MCI.  BP14mg  Dextromethoran H 
I'h  :  hi     imj!  I '  -  iido.  [.In  ilni  -  Hi  I  BP  !Z  mm  Mi  nthol  BP  I  -  img 


Further  information  and  data  sheets  are 
available  on  request. 

PARKE-DAVIS 

part  of  the  Warner-Lambert  Group 
Usk  Road,  Pontypool,  Gwent  NP4  OYH. 

WARI\ER 

LAMBERT       .,,1-  HK.VJ'I 
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Optimistic  survey 
from  Silver  Book 

If  not  rosey,  things  have  a  distinctly 
pinker  tinge  to  them  than  they  did  a  year 
ago,"  says  the  latest  Silver  Book  survey  of 
the  toiletry  and  cosmetics  market. 
Reviewing  the  twelve  months  to  June 
1982,  the  report  finds  that  the  problem  of 
destocking  which  inhibited  demand  in  the 
previous  two  years  is  almost  over  and 
stock-building  should  take  place  to  put 
some  buoyancy  into  sales. 

Sales  of  cosmetics  and  toiletries  in  the 
period  rose  by  8.6  per  cent  over  the 
corresponding  year-ago  period  to 
£647. 5m.  With  prices  up  by  8  per  cent 
demand  in  real  terms  saw  a  0.6  per  cent 
increase.  Although  small  this  is  the  first 
recorded  increase  since  June  1979. 

Inflation  was  steady  in  the  first  seven 
months  of  the  review  period  averaging 
11.6  per  cent.  Then  in  February  1982  it 
started  to  fall  until  June  when  it  stood  at 
9.2  per  cent.  By  the  end  of  1982  it  was 
down  to  5.4  per  cent. 

The  wholesale  price  index  shows 
similar  figures  and,  influenced  by  these, 
the  manufacturers  determined  their 
pricing  policies.  Whereas  in  1981  average 
price  rises  stood  at  1 7  per  cent ,  in  1 982 
they  were  down  to  9.5  per  cent. 

Consumer  expenditure  was  at  the 
same  level  as  in  the  year  ago-period  but 
retail  sales  were  8.3  per  cent  higher  —  but 
if  revalued  at  1978  prices,  the  increase  is 
only  one  per  cent. 

Of  the  seven  product  categories 
(skincare,  men's  products,  makeup  items, 
hair  preparations,  fragrances,  dental 
products  and  other  products)  only  two 
showed  a  money  volume  increase 
(skincare  +  15,  other  products  +  18.4) 
although  declines  in  three  others  were 
very  marginal  (men's  products  -0.1, 
makeup  items  -0.5  and  hair  preparations 
-0.6). 

The  report  points  out  that  compared 
with  demand  levels  in  the  twelve  month 
period  to  June  1978  only  four  product 
categories  achieved  a  higher  sales  level  in 
real  terms.  The  category  that  performed 
the  best  was  the  smallest  —  depilatories. 
The  others  in  order  of  importance  were 
denture  products,  deodorants,  and 
skincare. 

Expenditure  on  advertising  in  the 
twelve  month  period  to  June  1982  stood 
at  £82m,  25.8  per  cent  higher  than  in  the 
same  period  in  1981 . 

Looking  to  the  future  the  report  notes 
that  retail  sales  in  the  final  quarter  of  1982 
were  "exceptionally  buoyant"  being  over 
5  per  cent  up  on  the  year  ago  period  in 
volume  terms.  This  is  the  best  increase 
since  the  second  quarter  of  1979,  says  the 


report. 

"There  is  a  good  chance  that  the 
decline  in  cosmetic  and  toiletry  sales,  in 
real  terms,  which  have  persisted  since 
1979,  will  be  arrested;  there  is  a  fair 
chance  that  there  will  be  a  small 
increase". 

Election  activity 

On  the  political  front  the  Government 
must  go  to  the  country  by  May  next  year 
and,  the  report  predicts,  there  is  likely  to 
be  an  easing  of  strictures  which  will  put 
"more  spending  power  in  the  purses  of 
the  people". 

Inflation,  they  predict,  is  likely  to 
average  6.6  per  cent  in  1983  and  there  are 
indications  that  the  March  budget  will 
provide  tax  and  other  reliefs. 

The  report  concludes:  "The  probable 
easing  of  tax  and  the  lower  level  of 
interest  rates  are  likely  to  see  more  money 
in  circulation.  Retailers  are  optimistic  for 
1983  .  .  .  there  is  nothing  like  confidence 
to  start  a  revival."  "The  Silver  Book  —  a 
review  of  the  cosmetics  and  toiletry 
preparations  market.  June  1982.  "John 
Hogston  Associates  Ltd,  23  Golden 
Square,  London  W 1. 


The  Krups  Quick  Chic  S,  smart 
hotbrush  in  red  and  black  has  a  quick- 
release  roller  and  swivel  flex  coupling 
which  rotates  to  avoid  tangling  the 
flex.  It  works  on  WOV  to  240V  supplies 
and  carries  a  one  year  guarantee. 
Krups  (UK)  Ltd,  West  Thurrock,  Grays, 
Essex  RM16  1XD 


Goya  talc  offer 

Goya  are  offering  a  50g  Cedarwood 
talcum  powder  free  with  every  purchase 
of  a  Cedarwood  bodyspray  or  body 
shampoo.  A  merchandising  unit,  holding 
one  dozen  of  either  the  bodyspray  or  body 
shampoo  and  twelve  50g  talcs  is  available, 
and  will  be  flashed  "Free  50g  talc  with 
every  body  shampoo/body  spray  while 
stocks  last."  Goya  International, 
Badminton  Court,  Amersham,  Bucks. 

Scott's  220ml 

A  220ml  size  bottle  ot  Scott's  emulsion 
replaces  the  225ml  size  and  is  available  six 
to  a  case.  Beecham  Proprietary 
Medicines,  Beecham  House,  Great  West 
Road,  Brentford,  Middlesex. 


Duo  packs  of 
Skin  Life  cream 

From  April  1  while  stocks  last,  Skin  Life 
cream  will  be  presented  in  duo  packs 
containing  a  30ml  jar  and  a  15ml  jar  for 
the  price  of  the  30rnl  jar  (£1 1.50).  If  after 
using  the  cream  from  the  smaller  of  the 
two  jars  for  21  days  the  customer  is  not 
satisfied  with  the  results,  Rubinstein  will 
refund  the  £11.50  when  the  30ml  jar  is 
returned  with  the  seal  intact.  Inside  the 
carton  for  the  30ml  jar  Rubinstein  have 
also  included  a  £2  voucher  redeemable 
against  any  standard  size  Skin  Life 
treatment  purchased  before  June  30. 

Skin  Life  emulsion  is  available  in  a 
30ml  limited  edition  (£4.95)  from  April 
25.  This  pack  also  contains  a  £2  voucher, 
redeemable  against  any  standard  size  Skin 
Life  treatment  purchase  made  before 
June  30.  Helena  Rubinstein  Ltd,  Central 
A  venue,  West  Molesey,  Surrey. 

Mendle  brochure 

Mendle  Brothers  have  produced  a  new, 
full-colour  brochure  showing  the 
complete  Bmbee  r  ange  of  plastic 
products.  Mendle  Brothers  Ltd, 
Pontygwuith,  Femdale,  Rhondda,  mid- 
G/amurgan  CF43  3EW. 


ON  TV 
NEXT  WEEK 


Ln  London 
M  Midlands 
Lt  Lanes 
V  Yorkshire 
st  Scotland 


WW  Wales*  Wesl 
So  South 
Nt   North  easi 
A  Anglra 
U  Ulster 
Bl  Breaklast  lelevrsri 


We  Westward 


Harder 

Grampian 
Eireann 
Channel  I 


All  Clear  shampoo: 
Anadiii: 
Biactol: 
Bic  razors: 
C'idal  soap: 


All  areas 
All  areas 
All  except  B,U 
Ln,M,Lc,Y,NE 
Bt 


Clearasil  cleansing  lotion:AII  except  U,G,B,We 
Cyclax  Moistura:  All  areas 

Delrosa  lieallh  drink:  All  except  U,C1,E 

Hedex:  All  except  U,E 

Hernieselas:  Ln,Lc,Sc,So,A 
Infasoft:  Lc 
Maws  Wipers:  ln,M,Lc,Y,Sc,WW,So,NE,U 
Metatiiucil:  M,Y,NE 
Oil  of  Ulay:  All  except  Sc,U,E,CI 

Oral  B:  Ln,!vl 
Paddi  Cosifils:  All  areas 

Pampers  disposable  nappies:  All  areas 

Peaudouee  disposable  nappies:  All  areas 

Sanalogen  multivitamins:  All  areas 

Simple  skin  care  range:  Ln,M,  inc.  Bt 

Sunsilk  shampoo:  All  areas 

l'hitk  Parazone:  All  areas 
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TV  support  for 
Unichem  range 

Unichem  are  launching  a  range  of  seven 
own  label  incontinence  products  in  mid- 
March  and  will  promote  the  service  thus 
available  through  pharmacist  stockists  by 
means  of  a  six-week  television  campaign 
and  full  page  advertisements  in  selected 
women's  Press. 

Confidentiality  and  discretion  will  be 
the  key  to  the  chemists'  service,  and  the 
theme  of  a  £250,000  advertising  campaign 
to  gain  the  range  a  share  of  a  market,  said 
to  have  between  2  and  3  million  users. 
Leaflets  explaining  incontinence  problems 
and  listing  the  products  will  be  displayed 
in  the  shops,  together  with  order  forms 
that  can  be  handed  to  the  sales  assistant. 

This  is  the  first  time  incontinence 
products  have  been  advertised  on 
television.  The  30-second  commercial  will 
be  shown  mid-afternoon  (before  children 
return  from  school)  and  is  expected  to  be 
watched  by  the  elderly  and  their  children . 
It  will  be  shown  in  all  regions  except 
Ulster  beginning  in  May.  The  magazines 
to  be  used  are  Lady,  My  Weekly, 
Townswoman,  Home  and  Country  and 
Choice. 

The  television  advertisement  features 
a  sympathetic  sales  adviser  talking  about 


/XONFIDENTIALNv 
HYGIENE  \ 
(       SERVICE  FOR  ) 

VlNCONTINENCE J 

UniChem 

I  Window  sticker 

the  problems  of  incontinence  and  the 
distress  it  can  cause.  She  then  shows  a 
leaflet  with  order  form  and  explains  the 
confidential  hygiene  service  offered  by 
independent  chemists.  The  closing  shot  is 
of  the  "Confidential  Hygiene  Service" 
window  sticker,  which  will  be  given  to  all 
stockists. 

Unichem  say  the  products  in  the  range 
are  of  the  highest  quality  and  include 
three  types  of  pads,  two  kinds  of  pants, 
mattress  cover  and  draw  sheets.  The  pads 
are  packaged  in  discreet  plastic  carrier 
bags  which  are  either  plain  or  just  show 
the  Unichem  symbol  on  one  side. 

The  range  comprises  lightweight  pants 
for  insert  pads  (£3.30),  packs  of  24  pads 
(£2,20),  stretch  pants  (3s,  £1.35),  plastic 
backed  pads  (£2.75),  plastic  backed  bed 
pads  (£2.48),  plastic  draw  sheets'(£l.l  1) 
and  a  mattress  cover  (£1 .25).  A  plastic 
urinal  (£  1 .90)  and  bed  pan  (£9.40)  is  also 


available. 

Managing  director,  Peter  Dodd  said:  I 
"We  feel  our  members  will  be  providing  I 
the  community  with  a  really  valuable 
service  .  .  .  Incontinence  problems  ought  I 
to  be  part  of  the  professional  service  a 
pharmacist  can  offer  and  our  member 
pharmacists  are  willing  to  discuss  virtuallj 
any  complaint."  Unichem  Ltd,  Crown 
House,  London  Road,  Morden,  Surrey. 

Unichem  waterproof  backed 
incontinence  pads  are  to  be  used  with 


PRESCRIPTION  SPECIALITIES 


Revised  ACBS  list 


A  revised  list  of  borderline  substances  has 
been  issued  by  the  Advisory  Committee. 
New  products  included  in  the  list  for  the 
first  time  are  Delial  10,  Roc  total 
sunblock  cream  10,  and  Spectraban  4,15 
for  protection  of  the  skin  from  UV 
radiation  in  photodermatoses;  Calogen 
for  renal  failure  and  conditions  requiring 
a  high  energy,  low  fluid  and  electrolyte 
diet;  Dermacolour  camouflage  cream; 
Nutranel  for  intractable  malabsorption; 
Maxamaid  XP  for  phenylketonuria;  and 
Maxipro  HBV  as  a  supplement  for  short 
bowel  syndrome  and  in  malabsorption. 

The  recommendations  for  a  number 
of  products  have  been  increased.  The  new 
list  is  cross  indexed  listing  clinical 
conditions  and  the  products  the  ACBS 
has  approved  for  the  management  of  the 
conditions. 


New  ostomy  range 


Skintone,  a  skin-coloured  ostomy  bag, 
has  been  introduced  by  Downs  Surgical. 
Made  of  odourproof,  skin-coloured 
material  with  the  minimum  of  rustle, 
Skintone  ostomy  bags  are  available  closed 
or  drainable  and  incorporate  a  skin- 
friendly  microporous  adhesive.  All 


models  are  also  available  with  an  extra 
soft  comfort  barrier  on  the  body  side  of 
the  bag,  the  company  says.  Additional 
protection  for  sensitive  skins  is  given  by 
Skinseal  rings,  which  are  optional  on 
open  bags. 

There  are  six  models  in  the  range: 
Skintone  closed  (30,  £29);  Skintone  Softee 
closed,  with  comfort  barrier  (30,  £29.30); 
Skintone  drainable  (20,  £25.50);  Skintone 
Softee  drainable,  with  comfort  barrier 
(20,  £25.70);  Skintone  Plus  drainable, 
with  Skinseal  ring  (20,  £29.30);  and 
Skintone  Softee  Plus,  drainable  with 
Skinseal  ring  and  comfort  barrier  (20, 
£29.50). 

Skintone  closed  bags  are  available  in 
four  hole  sizes:  32mm  ( 1  'A  in),  38mm 
(1 1/2 in),  44mm  (\3A'm)  and  51mm  (2in). 
Skintone  drainable  bags  also  have  four 
hole  sizes:  25mm  (lin),  32mm  (1  '/iin), 
38mm  (1  Vim),  44mm  (1 1/3 in).  There  are 
two  hole  size  for  Skintone  Plus:  32mm 
(1  [/4 in)  and  38mm  (1  '/2in).  Downs 
Surgical  pic,  Church  Path,  Mitcham, 
Surrey  CR4  3UE. 


Colour  change 


Nitoman  tablets  are  now  azo-free,  and 
this  has  resulted  in  a  colour  change  from 
pale  yellow  to  pale  orange  brown.  Roche 
Products  Ltd,  PO  Box  8,  Welwyn  Garden 
City,  Herts  A L7 3 A  Y. 


Lepetit  integration 


The  carton  design  of  Rifadin,  Rifinah, 
Lurselle  and  Destolit  will  change  over  the 
first  half  of  1983  to  blue  and  white.  The 
change  follows  the  integration  of  Lepetit 
Pharmaceuticals  products  into  Merrell 
Pharmaceuticals  Ltd.  The  strength,  form 
and  presentation  of  the  products  will  not 
change.  Merrell  Pharmaceuticals  Ltd, 
Pimbo  Road,  Skelmersdale,  Lanes. 


Ceporex  repacked 


Vial  packs  of  Ceporex  capsules  and 
tablets  are  now  being  replaced  by 
securitainer  packs,  and  will  be  phased  in 
as  stocks  of  the  glass  vial  packs  are 
exhausted.  Shelf  life,  storage  conditions 
and  prices  are  unaltered.  Glaxo 
Laboratories  Ltd,  Greenford,  Middlesex. 


Rauwiloid  packs 


A  new  200-tablet  pack  of  Rauwiloid  will 
replace  both  the  60  and  500-tablet  sizes 
from  March  6.  Old  packs  can  be  used  to 
satisfy  prescription  demand  until  stocks 
are  exhausted.  Riker  Laboratories, 
Morley  Street,  Loughborough,  Leics. 
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When  it  comes 
to  denture  fixatives, 

honesty 
always  pays  off. 


•  18  million  denture  wearers  in  the  UK  could  benefit 
from  using  a  fixative. 

•  We  can  honestly  say  Super  Wernets  is  the  No  1  favourite 
and  more  denture  wearers  than  ever  are  going  to  be  using  it. 

•  Honest  and  direct  advertising  means  they'll  realise  Super 
Wernets  is  the  best  remedy  for  their  nitty  gritty  problems. 

•  The  biggest  ever  spend  from  March  to  November.  National 
press  support  plus  colour  pages  for  optimum  impact  in  leading 
women's  magazines. 

•  More  people  using  Super  Wernets  will  mean  a  bigger 
turnover  for  you. 

•  Interested  in  an  honest  profit?  Then  see  your  Stafford- 
Miller  representative  or  phone  Hatfield  61151  for  details  of  the  bonus 
and  special  deals  on  offer. 

From  Stafford-Miller. The  leading  name  in  denture  fixatives. 


COSMETICS 


One  man  s  year  in 
cosmetics 

Graham  Walker,  BPharm,  MPS,  FBIM,  a  proprietor 
pharmacist  in  Spalding,  Lines,  with  a  special  interest  in 
cosmetics  and  fragrances  presents  his  annual  stock-take 
of  brand  performance  and  looks  forward  to  1983. 


Well,  what  did  you  think  of  it  all?  As  far 
as  I  am  concerned  1982  was  the  most 
difficult  year  1  have  known  in  the  past 
decade;  a  view  I  am  sure  was  shared  by 
the  boardrooms  of  the  major  companies 
in  the  industry.  Behind  the  scenes  there 
has  been  evidence  of  major  policy  revision 
covering  personnel,  promotions, 
advertising  and  product  ranges.  Our 
difficulties  were  merely  reflected  a 
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thousand-fold  in  the  corridors  of  power 
within  the  larger  companies. 

For  once  I  do  not  think  it  would  be 
altogether  fair  to  blame  the  industry  for 
our  problems;  indeed  most  companies 
seemed  to  be  bending  over  backwards  to 
help.  Some  seemed  to  be  trying  to  achieve 
profit  by  cutting  back  on  promotional 
costs  while  others,  such  as  Estee  Lauder, 
seemed  to  be  attempting  to  promote 


themselves  out  of  the  recession. 

But  at  least  this  year  my  impression 
was  that  the  companies  were  not 
attempting  to  achieve  profit  at  the 
chemist's  expense.  Indeed  tightened  belts 
in  the  department  store  and  major 
multiple  sectors  did  seem  to  lead  to 
greater  emphasis  and  support  for  the 
chemist  sector. 


Christmas  spirit 


We  had  a  surprisingly  good  Christmas, 
largely  because  our  gambles  paid  off.  We 
took  two  major  gambles: 

1 .  That  the  Estee  Lauder  /  Aramis 
promotional  programme  which  we  had 
been  following  all  year,  coupled  with  the 
promised  Christmas  advertising,  would 
produce  the  sort  of  turnover  we  have 
learned  to  expect  from  that  company. 

2.  That  we  could  channel  our  French 
fragrance  sales  into  Pierre  Balmain's 
relatively  new,  very  exclusive,  Ivoire 
fragrance  and  bath  range. 

On  the  strength  of  these  gambles  we 
made  our  investments  and,  on  this 
occasion,  they  paid  off.  As  far  as  our 
other  accounts  were  concerned,  we  simply 
repeated  the  previous  year's  orders.  In  the 
case  of  Anais  Anais  this  was  grossly 
inadequate,  but  with  an  apparently  static 
market  we  had  to  decide  what  to  back  and 
really  get  behind  it.  With  Estee  Lauder  we 
had  a  blockbuster  in  November  followed 
by  television  in  December.  Aramis  had  its 
free  umbrella  plus  television  advertising  in 
December.  Ivoire  had  a  free  gift  in 
November  while  Revlon  had  its  block- 
buster in  December.  So,  we  got  the 
support  we  had  been  promised. 

In  my  view,  too  many  chemists  try  to 
be  all  things  to  all  men  when  deciding 
upon  their  cosmetic  ranges  and  finish  up 
falling  between  two  stools.  They  can 
neither  carry  the  vast  stocks  of  "big 
brother  Boots"  up  the  road  nor  can  they 
offer  the  specialised  service  of  the  major 
department  store.  I  am  well  aware  that  I 
have  said  this  before,  but  more  than  ever  I 
believe  that  the  chemist  should  either 
rationalise  his  ranges  or  pull  out  of  the 
cosmetics  and  fragrance  market.  If  many 
chemists  were  to  convert  their  cosmetics 
stock  into  cash,  they  would  earn  more 
profit  by  investing  in  a  building  society. 

I  realise  that  I  may  well  be  preaching 
to  the  converted,  but  cosmetics  and 
fragrance  require  capital,  space,  risk- 
taking  and  the  inevitable  "aggro".  To  me 
it  seems  pointless  if  the  bottom-line  of  the 
activity  shows  no  profit  and  requires  a 
heavy  capital  investment  that  could  be 
better  utilised  elsewhere  in  the  business. 


Cool  sophistication  is  the  successful 
image  portrayed  for  the  Ivoire  fragrance 
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Margin  analysis 


While  on  the  question  of  bottom  line,  is  it 
not  time  to  indulge  in  regular  margin 
analysis,  brand  by  brand?  It  is  not  really 
too  difficult  —  simply  take  stock  on  a 
regular  basis,  value  it  at  retail  on  the 
opening  and  closing  dates  of  the  period 
you  have  chosen.  Then  by  taking  your 
sales  figure  from  the  till  analysis,  and 
your  purchases  from  your  VAT  register, 
you  can  see  the  gross  profit  you  have 
actually  achieved. 

I  started  this  system  after  an  "in 
depth"  investigation  by  the  Inland 
Revenue  arising  from  a  drop  in  gross 
profit.  We  eventually  discovered  that  one 
major  account  had  achieved  19  per  cent 
gross  profit  on  return  instead  of  the  35.4 
per  cent  which  the  invoices  revealed! 
Needless  to  say,  we  now  do  margin- 
analysis  on  a  monthly  basis! 

Companies  in  focus 

Anyway,  enough  of  my  problems!  Let's 
look  at  the  companies,  starting  with  the 
big  ones. 

Max  Factor:  Seem  to  have  carried  on  their 
usual  policy,  promotion  after  promotion, 
in  the  case  of  my  business,  meant 
disappointment  after  disappointment. 
Congratulations  are  due  to  them  for  the 
Colorfast  campaigns,  although  we  didn't 
do  too  well.  Even  the  Epris  advertising 
started  the  product  moving  at  last.  After  a 
promising  start  in  1981 ,  the  company 
seemed  to  forget  about  its  upmarket 
fragrance,  Missoni,  in  Spalding,  and  then 
offered  two  small  promotions.  This  might 
have  damaged  the  image  of  the  product, 
which  has  tremendous  potential.  As  far  as 
my  account  is  concerned,  in  spite  of  the 
tremendous  support  Max  Factor  gave  to 
me  in  1981-82  we  are  left  selling  Creme 
Puff  refills,  Swedish  Formula  and  some 
Missoni  —  the  rest  of  the  range  we  could 
easily  forget  about.  1  stick  by  my  view 
that  Factor  still  does  not  seem  to  have 
defined  which  sector  of  the  market  it 
wants  to  operate  within.  Indeed  like  many 
chemists,  it  seems  to  be  attempting  to  be 
all  things  to  all  men. 

However,  perhaps  now  that  Rich 
Gordinier,  president  of  Max  Factor 
International,  is  temporarily  taking  the 
UK  reins,  we  might  see  the  same  degree  of 


the  painful  rationalisation  that  our  old 
friends  at  Revlon  have  been  experiencing. 
Revlon  has  been  going  through  a  period 
of  rather  drastic  reorganisation  of  late 
(C&D,  January  15,  p52).  During  the  past 
year  stock  holdings  have  been  reduced,  as 
have  promotions.  The  new  products  and 
colour  statements  have  been  successful 
for  us  and  we  have  produced  a  healthy 
increase  on  the  year's  business.  Our  old 
friend  Charlie  seems  to  be  somewhat  on 
the  decline  but  we  have  noticed  a 
remarkable  upturn  in  our  sales  of 
Intimate,  Jontue  and  Moondrops.  The 
reorganisation  is,  I  believe,  designed  to 
improve  service  to  chemist  accounts. 

I  am  aware  that  some  of  the  changes 
have  required  a  great  deal  of  courage  so  I 
wish  the  company  well  in  its  attempts  to 
introduce  some  rational  thinking  into 
cosmetics  retailing.  Revlon  has  all  the 
attributes  one  expects  of  the  largest 
cosmetic  company,  but  let's  hope  that  it 
has  got  it  act  together  properly  this  time. 
Estee  Lauder  really  showed  its  marketing 
skill  in  1982  —  what  a  performer! 
Without  doubt  the  most  demanding  of 
taskmasters,  this  company  really  makes 
its  accounts  fight  for  their  profits,  but  its 
aggressive  marketing  techniques  work 
wonders.  There  are  so  many  features  of 
Lauder's  operation  that  could  well  be 
adopted  by  other  companies  that  I  am 
continually  astonished  by  their  lack  of 
response.  For  instance,  we  have  a  "stock 
book"  that  could  well  be  renamed 
"management  control  book"  and  is 
remarkably  comprehensive.  It  gives  stock 
valuations,  sales  and  purchases  records, 
returns,  damages,  order  values, 
promotional  programme,  even  a  list  of 
head  office  personnel.  The  field  account 
management,  for  which  we  have  to  pay, 
really  keeps  us  on  our  toes  but,  boy,  does 
it  produce  business. 
Elizabeth  Arden:  After  years  of 
conservation,  Arden  is  going  through  the 
mammoth  task  of  remodelling  and 
relaunching  its  entire  product  range.  This 
is  always  a  difficult  and  delicate  exercise 
to  perform  but  our  sales  in  1982  seem  to 
suggest  that  they  may  well  be  succeeding. 
Skin  care  seems  to  be  reorganised  now, 
1983  is  new  make  up  year,  so  we  look 
forward  to  1984  when  all  the  major 
changes  are  over  and  we  can  sell  products 
which  we  know  are  going  to  be  around  for 
a  while. 
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Cosmetics 

Continued  from  previous  page 

The  fragrance  side  is,  I  understand, 
going  to  benefit  from  a  £300,000 
investment  in  Chloe  which  will  give  Arden 
a  main  line  fragrance  in  the  same  sector  of 
the  market  as  its  other  products.  Dear  old 
Blue  Grass  soldiers  on,  perhaps  in  need  of 
a  little  rationalisation,  but  not  of  much 
change.  Arden  remains  an  account  to 
stick  with  and  develop.  I  believe  it  has  the 
potential  to  dominate  the  upper  middle 
sector  of  the  market. 
Lancome:  In  spite  of  our  mutual  efforts, 
we  have  been  unable  to  achieve  a  level  of 
turnover  that  will  satisfy  our  stock 
investment  of  £1 ,500-£2,000  (at  cost). 
Regrettably,  we  have  mutually  decided 
that  the  time  has  come  to  part  company, 
which  is  an  appropriate  stage  to  mention 
the  costs  of  servicing  cosmetic  accounts. 
The  major  cost  is,  of  course,  the 
representative.  From  information  I  have 
gathered,  it  would  seem  that  it  costs 
between  £50  and  £75  for  a  cosmetics 
representative  to  make  a  call.  If  he  calls 
every  eight  weeks,  the  servicing  cost  is 
between  £300  and  £450  per  annum.  Add 
on  the  costs  of  merchandising,  testers, 
etc,  and  it  becomes  easy  to  see  how  a 
company  needs  a  minimum  turnover  of 
£2,000  in  order  to  break  even.  While  not 
necessarily  accepting  this  argument, 
nevertheless  it  is  the  prevailing  philosophy 
in  the  cosmetics  industry  at  the  moment, 
so  beware! 

If  you  follow  my  earlier  advice  and 
rationalise  into  significantly  fewer 
accounts  you  will  achieve  increased 
individual  turnovers  and  avoid  the 
January  "chop".  The  industry  is 
adopting  a  ruthless  approach  to  closing 
accounts,  and  so  must  you  before  it  is  too 
late  —  and  the  "chopper"  descends  upon 
you.  I  can't  stress  this  point  too  strongly 
as  an  account  closure  can  prove  to  be  a 
very  expensive  affair  —  my  Lancome 
demise  will  probably  cost  me  £400  —  but 
it's  worthwhile  since  we  were  only 
achieving  a  stockturn  of  one! 

In  terms  of  successes  there  have  been 
two  notable  exceptions.  Cacharel,  with 
Anais  Anais,  really  don't  seem  able  to  put 
a  foot  wrong  in  spite  of  having  a  brand 

Two  of  the  year's  success  stories  — 
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name  that  virtually  no-one  can 
understand  or  pronounce.  At  Christmas 
all  we  had  left  was  one  bath  gel!  Still,  the 
success  was  well  deserved  with  superb 
marketing,  packaging  and  a  price 
structure  absolutely  right  for  the 
recession-hit  UK  market. 


French  fragrance 


This  deserves  an  article  on  is  own,  if  only 
because  of  the  enormous  share  of  our 
capital  it  involves.  In  general  terms,  my 
impression  is  that  most  of  the  brands 
retailing  in  excess  of  £10  are  having  a 
particularly  hard  time  at  the  moment. 
Prices  seem  to  have  risen  to  meet 
declining  sales  which  has  produced  a 
further  decline  in  sales:  a  vicious  circle! 
The  only  problem  is  that  we  stockists 
seem  to  be  left  holding  the  end  of  the 
stick.  The  companies  seem  to  be  leaving 
us  totally  alone  and  few  seem  to  want  to 
know  about  the  dead  stock  in  the 
perfumery  cabinets.  It's  even  difficult  to 
sell  off  at  half  price. 

An  even  greater  surprise  was  the  total 
sell  out  of  Cardin's  Choc.  When  Shulton 
lost  Nina  Ricci,  I  was  not  alone  in 
thinking  this  might  be  the  end  of  the  fine 
fragrance  division,  but  along  came  Choc 
—  and  proved  an  outstanding  success.  Its 
price  structure  was  very  similar  to  Anais 
Anais,  so  I  think  there  is  a  lesson  to  be 
learned  by  other  companies. 

For  me,  the  men's  market  was 
dominated  by  Aramis,  who  for  the  first 
time  took  television  advertising,  gave  us  a 
proper  promotion  (the  Aramis  umbrella) 
and  the  marketing  support  we  expect 
from  a  company  in  the  Estee  Lauder 


group.  At  Christmas  it  was  chased  home 
by  Paco  Rabanne  and  the  new  Quorum, 
followed  by  Givenchy  Gentlemen.  A 
surprise  was  the  amount  of  Noir  we  sold. 
The  bottom  end  of  the  market  has  almost 
disappeared  to  Woolworth's  and  Boots 
and  I  have  to  agree  with  Xrayser's  recent 
comments  about  Faberge's  Turbo  —  it 
was  a  dead  loss  for  me  too!  I  notice  that 
last  year  I  said  that  time  was  running 
short  for  the  old  French  favourites:  this 
year  has  confirmed  my  view!  Products 
like  Lanvin  for  Men,  Monsieur  Lanvin, 
Equipage,  Monsieur  Rochas,  etc,  just  do 
not  turn  over  fast  enough  to  justify  their 
space  —  and  I  don't  believe  that  we  can 
allow  sentiment  to  dominate  our  decisions 
for  much  longer. 

For  the  chemist  sector,  the  future  in 
cosmetics  looks  relatively  bright.  All  the 
indicators  suggest  that  Boots  and  the 
department  stores  are  not  likely  to  pose 
the  threat  which  they  have  in  the  past  as  a 
result  of  tightened  budgets.  This  means 
that  the  independent  chemist  sector  could 
become  more  important  as  a  channel  of 
distribution,  provided  we  are  ready  and 
able  to  take  advantage  of  the  situation. 

We  must,  as  a  priority,  rationalise  the 
brands  we  stock  and  support  them 
effectively.  We  must  manage  our 
businesses  efficiently.  And  we  must 
eliminate  guesswork,  not  perpetrate  it. 
We  must  have  staff  trained  as  experts  in 
skin  care  and  make-up. 

If  we  follow  all  these  directions  then  I 
believe  we  must  have  a  more  prosperous 
1983.  Professional,  positive  thinking  is 
the  name  of  the  game! 


Cardin 's  Choc  and  Revlon 's  Ivoire 


Graham  Walker  served  his 
"apprenticeship"  in  cosmetics  and 
fragrances  with  Scunthorpe  Co- 
operative Society  where,  after  branch 
management,  he  became  personal 
assistant  to  the  chief  executive. 

He  bought  his  "secondary-sited" 
pharmacy  in  Spalding  in  1970  and 
after  10  years  had  increased  turnover 
by  700  per  cent  with  cosmetics  and 
fragrances  accounting  for  50  per  cent 
of  retail  sales.  Since  writing  regularly 
on  the  subject  he  has  been  consulted 
both  formally  and  informally  by  top 
management  in  the  cosmetic  industry. 


Get  on  the 

Lip  and  up  with 

Tubigrip 

Things  are  really  looking  up! 
Because  nowTUbigrip  -  for 
years  Britain's  foremost  support 
bandage  -  goes  retail. 

Over  the  counter  at  chemists 
everywhere. 

It's  supported  by  one  of  the 
bounciest  launches  you've  seen  in 
years. 

With  every  aspect  of  the  campaign  calculated  to  put 

Tubigrip  uppermost  in  the  consumer's  mind. 

There's  a  smart  new  retail  pack,  an  eye- 
catching new  dispenser  and  full  supporting 
point-of-sale  material. 

Powerful  advertising  in  the  national  press. 
PLUS  a  memorable  live  action  TV 
campaign*  ( Look  out  for  the  Tubigrip  trampo- 
linist  and  join  him  on  the  up  and  up.) 
The  new  1m  and  1/2  m  packs  are  available  now. 
So  stock  up  -  and  join  us  on  the  up  and  up. 

♦initially  in  the  Granada  region  (equivalent  to  £600.000  nationally) 

Setori 

THE  TUBIGRIP'PEOPLE 

Seton  Products  Limited, Tubiton  House, 
Oldham  OL1  3HS,  Tel:  061-652  2222  Telex:  669956 
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Be  unbeatab 


.  INCLLUNt 
CUSTOf* 

<    OFFER  ^ 

A  Conditioner 


Vestric 


Sunsilk  I  Sunsilk 


''Va 


A  Sell  at  B  Sell  at 

£1.09  £1.04 

Offer  Price  Offer  Price 

£951  £900 


A  Sell  at  B  Sell  at 

£1.05  £0.99 

Offer  Price  Offer  Price 

£909  £8.58 


Vestric 

Sell  at 

£0.70 

Offer  Price  £6.12 


1 2  x  Lge 


Sell  at 

£0.67 

Offer  Price  £5.85 


J  .  | 


Vestric 

A  Sell  at        B  Sell  at 

£1.80  £7.84 

Offer  Price  Offer  Price 
£27.54  £1998 


A  18xMaxi 
B  3xMaxi 

[ijT/Vir'Mll 


A  Sell  at  B  Sell  at 

£1.70  £7.48 

Offer  Price  Offer  Price 

£26.01  £19.08 


Vestrk 

Sell  at 

£0.64 

Offer  Prio 


*y&t      .         .  .  ~»   


NAPPY  LINERS 


AVAILABLE  ONLY 
TO 
VANTAGE 
MEMBERS 


Sell  at 

£0.59 

Offer  Price  £1 1  40 


Parity  Pads 

,/// 


'V/,,      Stick-on  towels 

-..„>;>v./-^--.v.. 


p;  "mmm> 


MuMBMUM: 


Sell  at 

£0.55 

Offer  Price  £9.48 


£0.51 

Offer  Price  £8.94 


24x10  |        fgjp  Hp  1 2  x  40ml 


\Vestric 

Sell  at 

£0.52 

Offer  Price  £4.56 


Sell  at 

£0.59 

Offer  Price  £4.38 


v 


Vet 

Sell  at 

£0.3( 

-  Offer  Price 


Product 


Size/Pack 


Normal 
Price 


RSP 


Vestric 
Price  RSP 


Vantage 
Pnce 


ALL  CLEAR  SHAMPOO  •  Free  standard  size  SR/Slgnal  Toothpaste 

Dry,  Greasy.  Normal 


12x1 50ml 


CAMAY  SOAP 

Single 
Twin 


48  x  Fam 
36  x  Bath 


9  96 
1242 


27 
46 


FAIRY  TOILET  SOAP 

Single 
Twin 


48  x  Fam 
36  x  Twin 


9  60 
11  52 


.27 

4? 


ZEST  SOAP 

Single 
Twin 


48  x  Fam 
36  x  Bath 


11  64 
13  86 


32 
51 


COLGATE  MFP  FLUORIDE 

Regular,  Blue  Minty  Gel 
Regular,  Blue  Minty  Gel 
Regular,  Blue  Minty  Gel 
Regular.  Blue  Minty  Gel 


48  x  Std 
48  x  Lge 
36  x  Ex  Lge 
24  x  Fam 


8  64 

12  60 

13  14 
10  80 


25 
36 
50 

.62 


8  28 
12  00 
12  51 
10  32 


24 

48 

59 


GILLETTE  Gil  CARTRIDGES 


20x5 
20  x  10 


14  47 

26  03 


1  00 
1  80 


13  94 
25  08 


46 

1  73 


2 
2 


I- 


KLEENEX  FOR  MEN 


12  90 


MUM  ROLLETTE  Blue,  Green.  Pink.  Unpertumed 
REFILL  Blue.  Green,  Pink,  Unpertumed 


12  x  40ml 
12  x  40ml 


5  15 
4  32 


4  56 
3  84 


.52 

44 


4  38 
3  69 


59 
42 


PAMPERS  ALL-IN-ONE  NAPPIES 


CARRY  CARTON 


1  2  x  Mini 
1 2  x  Norm 
12  x  Sup 
18  x  S/Plus 
18  x  Maxi 
3  x  Maxi 


26  10 
31  56 
29  04 
25  74 

27  54 
19  98 


2  56 

3  09 
2  85 
1  68 
1  80 
7  84 


25  20 
30  42 
28  02 
24  84 

26  01 
19  08 


2  47 
2  98 
2  75 
1  62 
1  70 
7  48 


v  ith  Vestric 

nth  CVikHTAC  E 


<ia100 

3SM^  I  Vestrx; 

Sell  at 


£0.36 

Offer  Price  £12.60 


New 

,  Minty  Gel 

NT5" 


Sell  at 

£0.35 


48  x  Lge 


Offer  Price  £12.00 


Vestric 

Sell  at 

£0.71 

Offer  Price  £6.18 


12  x  150ml 


Sell  at 

£0.68 

Offer  Price  £5.94 


i;  ge     ^Jmmmmmm^  ^  Bath 
-  A  Vestric       y/TTT7T^j  |\ffestnfe 

Sell  at  J  I  Sell  at 

£0.46       K?EFI     I  £1.45 


Vestrac 

Sell  at 

£1.00 

Offer  Price  £14.47 


1EANSINC 
WOOL 

S||| 


20x5 


Sell  at 

£0.96 

Offer  Price  £13.94 


XEANSING 
WOOL 


W3m 


Offer  Price  £12.42 


Offer  Price  £3.03 


Sell  at 

£1 .39 

Offer  Price  £2.895 


AVAILABLE  ONLY 
TO 
VANTAGE 
MEMBERS 


Sell  at 

£0.71 

Offer  Price  £5.94 


Normal 

Vestnc 

Vantage 

Profit  on 

Size/Pack 

Price 

RSP 

Price  RSP 

Price  RSP 

Cost 

ADS 

lar 

24  x  10 

10  33 

8  46  49 

8  10  47 

20% 

r 

24  x  10 

1 1  465 

9  48  55 

8  94  51 

20% 

rPlus 

24  x  10 

12  605 

10  44  60 

9  96  57 

20% 

LOUR        (All  Colours) 

i 

3  52 

1  95 

3  03              1  45 

2  895          1  39 

25% 

T             (All  Colours) 

3 

3  52 

1  95 

3  03              1  45 

2  895          1  39 

25% 

3NDE         (All  Colours) 

3 

3  52 

1  95 

3  03              1  45 

2  895          1  39 

25% 

R 

3 

3  52 

1  95 

3  03              1  45 

2  895          1  39 

25% 

FLEX  CONDITIONER  Dry  Greasy  Normal 

1  2  x  200ml 

10  68 

1  49 

9  51               1  09 

9  09           1  05 

20% 

'0                          Dry,  Greasy,  Normal 

1  2  x  200ml 

9  96 

1  39 

9  00              1  04 

8  58  99 

20% 

DRY  SKIN  RELIEF 

1  2  x  200ml 

1 1  40 

1  59 

1020              1  17 

9  72           1  12 

20% 

'HPASTE 

36  x  Std 

9  62 

39 

6  66  26 

6  39  25 

20% 

36  x  Lge 

13  57 

55 

9  36  36 

8  91  34 

20% 

12  x  Econ 

6  50 

79 

4  32  50 

4  14  48 

20% 

12  x  Fam 

99 

5  40  62 

5  22  60 

20% 

I  HAIRSPRAY 

Flyaway,  Greasy,  Normal 

12  x  Sid 

6  10 

77 

4  38  50 

4  20  48 

20% 

Flyaway,  Greasy,  Normal 

12  x  Lge 

8  623 

1  09 

6  12  70 

5  85  67 

20% 

VAnTAGE 

festric  1 


r 


If  you  would  like  to  know  more  about  Vantage, 

please  complete  the  coupon  and  return  to  the  Marketing  Manager 


Name 


Offers  available  March  ESOE 

Vestric  Limited, 
West  Lane,  Runcorn, 
Cheshire,  WA7  2PE. 


Address 


Telephone: 


CD  26/2 


Guess  who's 
spending  £1  million 
on  network  T.V.? 


You  already  know  how  well  Sensodyne  tooth- 
paste sells.  It's  your  No.  1  profit-making  brand  -  and 


that's  without  TV.  Professional  recommendation  by      and  new  mint  Sensodyne. 


Results  of  a  recent  area  TV  campaign  showed 
an  immediate  82%*  expansion  in  sales  of  both  original 


95%  of  dentists  has  led  to  more  and  more  people 
wjhu>  dleinnumnid  Seunsodlyinie  toy  name. 

Now  our  £1  million  National  TV  campaign  will 
reach  the  millions  more  with  sensitive  teeth  who 


So  double  your  stocks  to  meet  the  increased 
demand  and  display  both  flavours  prominently. 

Act  Now!  Advertising  starts  April  4th.  See  your 
Stafford-Miller  representative  or  contact  us  direct 


don't  always  visit  their  dentist  regularly.  This  means      on  Hatfield  61151  for  details  of  special  bonus  terms. 


even  bigger  sales. 


Stafford-Miller  Ltd.,  Hatfield,  Herts.  ALIO  ONZ. 


SENSODVNE 


for  sensitive  teeth 


SENSODYNE 

TOOTHPASTE 


for  sensitive  teeth 


*  Independent 
Retail  Audit 


SENSODYNE  TOOTHPASTE 

Premium  priced  for  premium  profits. 


CLINICAL  TOPICS 


Alain  Li  Wan  Po,  BPharm,  PhD,  MPS 

aetrile  —  from  apricot 
tones  to  cyanide? 


rhe  safety  of  laetrile  (also  known  as 
Imygdalin  or  B17)  was  questioned  in  the 
tommons  recently  (C&D,  February  19). 
[here  appears  to  be  a  danger  that  oral 
aetrile  may  produce  fatal  cyanide  blood 
svels,  an  effect  which  may  be  enhanced  in 
|he  presence  of  certain  foods. 

Laetrile  is  amygdalin,  a  naturally- 
Jccurring  plant  glycoside  which  can  be 
transformed  to  cyanide  by  /3-glueosidase, 
In  enzyme  present  in  many  components 
jf  the  diet ,  and  by  gastric  acid, 
lienzaldehyde  is  the  other  less  toxic  by- 
product (figure  1 ).  Some  data  suggest  that 
|he  main  product  is  mandelonitrile,  which 
;  equally  toxic.  The  clinical  papers 
infortunately  do  not  give  adequate  details 
)f  the  analytical  methods  to  exclude  the 
possibility  that  mandelonitrile  interferes 
iith  the  assay  for  free  cyanide  but  suggest 
Ihat  amygdalin  is  quantitatively  converted 
jo  cyanide  and  benzaldehyde  by  the 
jnzyme  (figure  1).  Sources  of  laetrile 
Include  the  kernels  of  various  nuts  and 
(Tints  with  stones,  such  as  peaches  and 
Ipricots. 

Confusion 

|rhe  terminology  surrounding  laetrile  is 
inade  confusing  by  the  fact  that  laetrile  is 
jilso  a  brand  name  of  another  similar 
ynthetic  compound  (figure  1 ).  The 
laetrile  found  in  health  food  stores  is 
[tmygdalin  extracted  from  bitter  almonds 
pr  apricot  pips  and  sold  as  tablets  and 
other  dosage  forms.  This  laetrile  is  also 
referred  to  as  vitamin  B17,  although  it  has 
fio  vitamin  function.  Other  cyanogenic 
jycosides  are  often  grouped  together 
Iwith  laetrile  under  the  name  laetriles, 
pitrilosides  or  vitamin  B17. 

The  claims  made  for  laetrile  have 
Ifocused  on  the  compound  being  a  natural 
pr  herbal  alternative  to  cancer 
chemotherapy  with  traditional  cytotoxic 
compounds.  The  claimed  rationale  for 
using  laetrile  in  cancer  treatment  is  that 
the  cyanogenic  compound  is  toxic  to  the 
malignant  cells  which  lack  rhodanese 
[(mitochondrial  sulphur  transferase),  an 
:nzyme  present  in  relatively  high 
[concentrations  in  normal  hepatic  and 
renal  cells.  This  enzyme  converts  cyanide 
to  the  less  toxic  thiocyanate. 

Inadequate 

[Despite  the  claims  made  for  orthodox 
[cancer  chemotherapy,  it  is  obvious  to 
most  people,  not  least  those  who  are 
affected  by  the  many  variants  of  the 
idisease,  that  current  treatments  for  most 


cancers  are  still  woefully  inadequate.  It  is 
quite  understandable  therefore  that  those 
condemned  by  conventional  medicine 
should  reach  for  any  ray  of  hope  that  is 
shone  in  their  direction.  This  formed  the 
basis  for  the  laetrile  phenomenon  in  the 
United  States.  Anecdotal  reports  of 
miracle  cures  led  to  the  formation  of 
pressure  groups  which  in  turn  opened  up  a 
lucrative  market  for  both  responsible  and 
irresponsible  laetrile  dealers. 

The  pressure  groups  initially  won  the 
day  as  a  retrospective  study  funded  by  the 
National  Cancer  Institute  of  the  USA 
indicated  that  two  cases  of  successful 
management  of  cancer  might  well  have 
been  attributable  to  laetrile.  The  pressure 
on  the  organisations  involved  in  co- 
ordinating cancer  research  to  conduct 
prospective  clinical  trials  on  the  use  of 
laetrile  became  unbearable.  After  all,  the 
pressure  groups  were  getting  bigger  and 
many  of  their  members  were  direct  or 
indirect  contributors  to  the  research 
funds.  Eventually  a  prospective  trial  was 
carried  out  with  funding  from  the  NCI 
and  the  support  of  the  Food  and  Drug 
Administration. 

The  results  of  the  study  were 
published  early  last  year.  The  conclusion 
was  clear.  Laetrile  did  not  work.  Earlier 
work  had  shown 
that  intravenous 
administration  of 
laetrile  did  not 
appear  to  produce 
any  detectable  side 
effects  after  a  daily 
dose  of  4.5g  per  sq 
m  of  body  surface 
for  21  consecutive 
days.  The  drug  had 
a  half-life  of  about 
one  to  two  hours 
and  most  of  the 
drug  was  excreted 
unchanged  in  the 
urine.  No  cyanide 
was  detected  in 
blood  after 
intravenous  laetrile. 

Following  oral 
administration  of 
laetrile,  however, 
only  small  amounts 
of  the  drug  could  be 
detected  in  the  urine 
and  blood  cyanide 
levels  were 
significantly  raised. 
The  maximum 


blood  level  observed  with  an  oral  dose  of 
0.5g  three  times  a  day  for  seven  days  was 
about  2  micrograms  per  ml.  A  patient 
who  took  lg  of  laetrile  instead  of  0.5g 
showed  blood  levels  of  over  3  micrograms 
per  ml.  Cyanide  levels  of  this  magnitude 
have  been  shown  to  be  fatal  in  some 
instances  in  man.  Taking  foods  such  as 
raw  nuts  which  are  rich  in  glucosidase  can 
be  expected  to  lead  to  higher  cyanide 
levels  with  the  same  dose  of  laetrile.  There 
is  clearly  a  risk  in  taking  laetrile 
particularly  at  single  doses  exceeding  0.5g 
and  with  glucosidase-containing  foods. 

More  trials? 

The  next  obvious  question  from  the 
laetrile  proponents  is:  what  of  the 
effectiveness  of  laetrile  in  the  earlier 
stages  of  cancer  given  that  the  prospective 
study  was  carried  out  on  cases  of 
advanced  cancer?  This  question  is  yet  to 
be  answered  but  the  ethical  problems 
involved,  given  that  laetrile  is  unlikely  to 
be  useful  or  at  least  much  less  useful  than 
better  established  traditional  cytotoxic 
agents,  mean  that  the  clinical  trials 
necessary  for  testing  this  possibility  will 
probably  never  be  carried  out. 

The  drug  regulatory  and  medical 
organisations  of  the  USA  are  sufficiently 
convinced  by  the  existing  data  to  warn 
against  the  use  of  laetrile.  But  ban  alcohol 
and  boot-legging  takes  over.  Likewise, 
with  laetrile,  a  ban  will  doubtless  lead  to 
the  chanelling  of  the  despair  of  cancer 
patients  into  other  aspects  of  unorthodox 
medicine. 

Other  facets  of  the  so-called  natural  or 
holistic  approach  to  disease  treatment  will 
no  doubt  come  to  the  fore  in  due  course;  a 
sure  sign  that  orthodox  medicine  has  not 
yet  found  the  answer  either.  The  same 
question  can  be  put  to  both  sides.  What 
next? 


Sugar  moiety 


Laetrile/Amygdalin 


Mandelonitrile 


HC  =  N 
Hydrogen 
cyanide 


Benzaldehyde 


Laetrile ' 


Figure  1 
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MUM  IS  GETTING  BIGGER  IN  BATHROOMS. 


As  you  can  see,  Mum  has  updated 
her  image  with  a  new  pack  label,  designed 
for  greater  shelf  impact. 

Mum  has  also  grown  bigger -with 
the  introduction  of  a  new  40ml  value- 
fbr-money  pack. 

The  only  thing  you  will  recognise 
about  Mum  is  the  fact  that  it's  still  brand 
leader,  outselling  the  nearest  competitor 
by  more  than  50%. 

No  wonder  Mum's  the  word  for 

nmfitc;  in  1Qfl^ 


THE  CELLULITE  CONTROVERSY 


Fat,  fallacy  or 
worth  fighting? 

What  is  it  that  millions  of  Continental  women  want  to 
get  rid  of  but  British  women  are  not  supposed  to  have? 
C&D  looks  at  the  controversy  surrounding  cellulite. 


Cellulite,  as  far  as  most  British  doctors 
are  concerned,  does  not  exist.  It  is  another 
name  for  fat,  a  myth  created  by 
marketing  managers  or  just  an  excuse  for 
not  going  on  a  diet. 

Believers  in  cellulite,  however,  claim  it 
is  a  condition  in  its  own  right,  with  causes 
ranging  from  poor  circulation  and 
hormonal  imbalance  to  riotous  living  and 
that  ubiquitous  scapegoat  "stress".  A 
variety  of  treatments  is  available,  each 
aiming  to  attack  one  or  all  of  these  causes. 

One  reason  for  cellulite's  lack  of 
acceptance,  some  proponents  claim,  is 
that  the  male-dominated  medical 
profession  has  been  unwilling  to  waste 
time  researching  what  it  regards  is  a 
figment  of  female  vanity.  Who,  after  all, 
ever  died  of  flabby  legs? 

Yet  such  is  female  vanity  that  some 
women  are  prepared  to  spend  over  £600  at 
a  Harley  Street  clinic  to  be  punctured  with 
a  "hedgehog"  syringe,  a  weapon  with 
eight  to  18  needles  for  injecting  a 
pharmaceutical  cocktail  of  hyalase, 
mocopolysaccharidase,  B  vitamins  and  a 
mild  diuretic  into  the  offending  areas. 

Advertising  ban 

The  Advertising  Standards  Authority 
goes  along  with  the  idea  that  cellulite  does 
not  exist.  The  British  Code  of  Advertising 
Practice  mentions  "products  claiming  to 


achieve  slimming  through  removal  of 
cellulite"  in  its  list  of  products  for  which 
weight  loss  or  figure  control  claims  are 
unacceptable.  Even  if  manufacturers 
mentioned  cellulite  with  no  reference  to 
slimming,  the  ASA  would  still  be 
unimpressed  because,  according  to  a 
spokesman,  the  claim  would  inevitably 
imply  a  reduction  of  inches. 

So  products  designed  to  get  rid  of  the 
condition  are  rarely  advertised  and,  if 
they  are,  the  copy  tends  to  concentrate  on 
general  cosmetic  benefits.  Helancyl,  for 
example,  will  be  advertised  with  the 
slogan  "Tone  up  your  skin  while  you 
bathe"  in  a  campaign  starting  next  month 
in  the  colour  supplements  and  from  April 
in  women's  magazines. 

Although  pack  literature  does  not 
usually  come  under  the  ASA's  remit, 
manufacturers  generally  avoid 
mentioning  the  word  cellulite  in  product 
information.  Reasons  suggested  are  that 
the  term  has  fallen  into  disrepute  with  the 
medical  profession  and,  although  used 
widely  in  Europe,  is  not  well  understood 
by  the  British  consumer.  However 
Concept,  in  a  Press  release  for  Helancyl, 
give  a  detailed  explanation  of  what 
cellulite  is. 

It  is,  they  say,  an  accumulation  of 
toxins  in  the  connective  tissue  of  the 


dimple  giving  the  surface  an  "orange 
peel"  appearance  whereas  normal  healthy 
skin  remains  plump  and  smooth.  As  the 
condition  worsens,  lumpy  nodules  can  be 
felt  in  the  deeper  layers. 

It  is  a  localised  problem,  normally 
found  on  the  hips,  buttocks  and  thighs  of 
women,  although  it  can  occur  in  the 
abdomen,  ankles,  knees,  upper  arms  and 
behind  the  neck.  While  it  is  usually  seen  in 
obese  women,  even  the  slimmest  bodies 
can  be  affected. 

The  Press  release  goes  on  to  explain 
that  in  most  cases  the  problem  starts  at  a 
time  of  hormonal  imbalance  when 
oestrogens  are  being  produced  in  excess  of 
progesterone,  resulting  in  water  retention. 
"Medical  statistics"  have  shown  that  the 
onset  of  cellulite  coincides  with  these 
hormonal  changes  in  75  per  cent  of  cases 
—  12  per  cent  in  puberty,  17  per  cent 
during  pregnancy,  19  per  cent  on  starting 
the  "pill"  and  27  per  cent  at  the  onset  of 
the  menopause. 

Other  contributory  factors  are  said  to 
be  an  accumulation  of  waste  products 
caused  by  an  unbalanced  diet, 
constipation  or  too  much  coffee,  alcohol, 
cigarettes  or  spicy  food.  Also  blamed  are 
poor  circulation  aggravated  by  lack  of 
exercise  and  sedentary  occupations,  and 
stress  which  can  accentuate  the  hormonal 
imbalance. 

According  to  Concept,  cellulite 
develops  as  a  result  of  water  retention  in 
the  connective  tissue  surrounding  the 
nerves  and  blood  vessels  in  the  dermis.  As 
the  veins  become  compressed,  they  are 
less  able  to  work  efficiently  and  this  leads 
to  a  build  up  of  toxins  in  the  connective 
tissue,  irritating  the  tissue  fibres  which 
break  up  into  numerous  fibrils.  These 
fibrils  wind  round  the  veins,  fat  cells  and 
nerves,  resulting  in  poor  circulation, 
further  build  up  of  toxins  and  loss  of 
elasticity  in  the  skin.  Dieting,  it  is 

Continued  overlead 


dermis.  When  pinched,  areas  of  the  skin 

Adipose  tissue  is  believed  by  some  researchers  to  change  in  certain  problem  areas,  notably  the  hips  and  thighs  of  women 
Increased  capillary  permeability  leads  to  plasma  seepage  (right)  and  formation  of  macronodules  surrounded  by  collagen 


NORMAL  CONDITIONS 
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Continued  from  previous  page 

Treatments  aim  to  attack 
a  variety  of  causes 


claimed,  has  no  effect  because  the  fat 
lobules  become  enclosed  by  a  barrier  of 
fibrils. 

Treatment  should  concentrate  on 
correcting  the  hormonal  imbalance,  with 
a  doctor's  advice,  and  improving  the  diet 
by  eating  lots  of  fresh  fruit  and 
vegetables,  cutting  out  sugar,  spices, 
alcohol  and  coffee,  and  drinking  large 
quantities  of  water.  Exercise  and  local 
massage  of  the  problem  areas  can 
improve  the  circulation.  The  Helancyl 
massage  regime  is  said  to  break  down  the 
lumpy  nodules  under  the  skin  and  to  tone 
the  muscle  tissue.  Ivy  extract  in  the  soap 
and  cream  improves  the  circulation  and 
increases  the  oxygen  supply  to  the  tissues. 

But,  it  seems,  there  is  still  no  easy  way 
out  for  the  overweight.  "First  of  all,"  say 
Concept,  "obese  patients  should  follow  a 
general  slimming  diet  prior  to  the 
localised  treatment." 

All  the  medical  evidence  behind 
Concept's  advice  comes  from  Dr  Frost, 
professor  and  dermatologist,  Medical 
University  of  Miami,  USA,  and  Dr 
Privat,  a  French  endocrinologist. 

French  product 

For  some  years  Vichy  have  marketed  a 
"slenderising  cream"  in  France  called 
Effiligne.  They  quote  the  research  of  S.B. 
Curri,  a  biochemist,  and  his  co-workers  at 
the  University  of  Milan  who  have  shown 
that  these  problem  areas  result  from 
changes  in  subcutaneous  tissue.  The 
blood  capillary  walls  stretch  and  dilation 
occurs.  Plasma  seeps  through  the  walls 
and  between  the  adipose  cells  which  then 
regroup  into  nodules.  Further  changes 
lead  to  the  formation  of  collagen  fibre 
bundles  which  thicken  and  surround 
groups  of  adipose  cells  forming  micro- 
nodules.  These  regroup  into  macro- 
nodules  which  are  responsible  for  the 
skin's  irregular  wrinkled  appearance. 

Compression  slows  down  capillary 
exchange  and  results  in  a  build-up  of 
triglycerides  in  the  adipose  tissue.  Nerve 
ending  compression  leads  to  pain  when 
pressure  is  applied. 

Finally,  gas  chromatography  has 
identified  changes  in  the  ratio  of  fatty 
acids  and  triglycerides  with  a  slight 
increase  in  the  ratio  of  palmitic  acid: 
stearic  acid,  a  more  marked  increase  in 
oleic-linoleic  acid:  stearic  acid  and  a 
moderate  increase  in  saturated  fatty  acids: 
unsaturated  fatty  acids. 

According  to  Vichy,  a  product 


designed  to  get  rid  of  these  "specific 
problem  areas"  should  stimulate  the 
capillary  circulation  to  eliminate  the 
accumulated  waste  products  and  reduce 
capillary  stagnation.  It  should  cause 
lipolysis  of  the  triglycerides  in  the  adipose 
tissue  and  it  should  soften  the  collagen 
fibres  to  dissipate  the  macronodules. 

Effiligne  contains  adipofiline  (a  water 
soluble  salt  of  theophylline),  algisium  (a 
silicone  compound)  and  the  amino  acid  1- 
proline.  Silicone  is  included  to  keep  the 
skin  supple  and  maintain  the  elasticity  of 
the  tissues.  Adipofiline  assists  the  break- 
down of  the  triglycerides  in  fat  cells  to 
fatty  acids,  a  process  which  is  regulated 
by  cyclic  AMP.  Xanthines  block  the 
phosphodiesterase  enzyme  which 
degrades  this  cyclic  AMP. 

Effiligne's  pharmacological  properties 
therefore  suggest  it  is  acting  on  normal  fat 
rather  than  some  special  condition 
associated  with  oedema  and  fibrils.  But 
Vichy  say  that  trials  of  the  product  gave 
greater  reductions  of  body  measurements 
in  women  who  had  "orange  peel"  skin 
than  in  those  with  normal  fat.  As  the 
product  is  used  in  conjunction  with  fairly 
vigorous  massage,  Vichy  admit  that  the 
massage  might  have  increased  the  benefits 
in  the  former  by  improving  the 
circulation. 

Golden  Ltd  declined  to  disclose  the 
ingredients  of  Biotherm  slenderising 
cream  but  say  it  is  not  a  diuretic,  nor  does 
it  stimulate  blood  flow.  It  acts  by 
breaking  down  the  "sticky  substances" 
that  accumulate  around  groups  of  fat 
cells.  Like  the  Vichy  product,  it  does  not 
act  on  normal  fat. 

Aromatherapist's  approach 

Daniele  Ryman,  an  aromatherapist  who 
runs  the  Marguerite  Maury  clinic  in 
London,  believes  that  cellulite  is  a  form  of 
oedema  which  may  have  several  causes. 
Besides  hormonal  imbalance,  it  can  also 
be  caused  by  bad  posture  affecting  the 
circulation  and  can  be  helped  by  exercise 
or  even  by  padding  the  shoes  to  correct 
flat  feet.  She  says  it  is  often  seen  in  people 
suffering  from  digestive  or  liver 
complaints  and  in  those  with  anxiety  or 
insomnia. 

Ms  Ryman's  approach  to  treatment 
differs  according  to  the  individual  but 
usually  involves  massage  with  essential 
oils  having  diuretic  and  mild  anti- 
oestrogen  effects.  Treatment  may  also 
aim  to  help  digestive  disorders  and  aid 


relaxation.  She  often  recommends  a 
complete  change  of  lifestyle,  advising 
patients  to  stop  smoking,  cut  out  alcohol, 
tea,  coffee  and  sugar  and  to  diet  if  they 
are  overweight. 

Treatment  given  at  the  clinic  may  be 
continued  at  home  with  the  body  oils  and 
bath  essences,  some  of  which  are  available 
for  sale  through  pharmacies  (C&D, 
December  18/25,  1982,  pl084).  Although 
unable  to  support  her  results  with 
statistics,  Ms  Ryman  says  there  are 
noticeable  improvements  in  body  shape 
and  skin  texture  after  a  course  of  six 
treatments. 

But  whatever  it  is,  cellulite  can  be 
made  to  disappear.  Concept,  Vichy  and 
Golden  have  all  carried  out  medically- 
supervised  trials  showing  that  their 
products  do  "slenderise".  Helancyl  has 
produced  a  reduction  of  measurements  in 
up  to  84  per  cent  of  cases.  Golden  quote  a 
trial  in  which  43  out  of  49  women 
experienced  reductions  after  using 
Biotherm  slenderising  cream  for  15  days, 
with  41  positive  results  out  of  47  cases 
after  30  days. 

Unconvinced 

Professor  John  Yudkin,  Emeritus 
profession  of  nutrition,  Queen  Elizabeth 
College,  London  University,  and  an 
acknowledged  expert  on  obesity,  remains 
unconvinced  by  all  these  claims. 

"Cellulite  is  nothing  but  fat  that,  like 
all  fat,  can  be  got  rid  of  by  dieting,"  he 
says.  "Even  slim  women  have  small 
amounts  of  fat  accumulated  where  they 
don't  like  it.  And  if  they  don't  like  how 
the  good  Lord  arranged  for  their  fat  to  be 
distributed  they  tend  to  look  for  excuses. 

"People  prefer  to  do  almost  anything 
rather  than  change  their  eating  habits  and 
it's  a  great  relief  to  be  told  they  have  a 
special  condition  that  can  be  cured  by 
rubbing  in  oils  or  using  special  gloves." 

And  the  problem  is  not  confined  to 
women.  "If  you  looked  carefully  you 
would  find  several  fat  men  whose  skin 
puckered  with  an  orange  peel  effect  when 
pinched. 

"Many  people  have  examined  adipose 
tissue  under  the  microscope  and  if  there 
were  any  real  differences  in  structure  the 
findings  would  have  been  published  in 
reputable  journals  and  incorporated  into 
standard  textbooks  of  physiology  and 
histology.  The  only  way  collagen  fibres 
are  likely  to  build  up  is  as  the  scar  tissue 
which  results  from  severe  bruising  or 
other  injury." 

As  a  scientist,  it  will  only  be 
undisputable  scientific  evidence  that 
makes  him  change  his  mind  into  believing 
that  cellulite  does  exist.  "But  isn't  it  a 
pity!"  he  admits.  "How  nice  it  would  be 
if  there  were  such  a  thing  and  we  could  get 
rid  of  it  so  easily! " 
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TVamil,  the  first  major  paracetamol  pro- 
duct in  capsule  form,  has  been  a  remarkable 
success.  Not  only  because  of  its  analgesic  in- 
gredient, but  because  of  its  heavy  TV  support. 

With  this  extra  ingredient,  it's  achieved 
over  80%  distribution  in  just  two  months.  (Not 
to  mention  a  market  share  that's  already  nearly 
half  that  of  some  well-established  brands.) 

To  keep  sales  soaring,  ICC  are  putting 
another  £ 5 00,000 + behind  Ttamil  in  March  and 
April :  on  TV,  of  course.  And  there's  a  lot  more  to 
come  later  this  year. 

It's  the  kind  of  support  that  makes  Tramil  a 
pain  reliever  with  all  the  right  ingredients. 


RAMLNQWWITH  EVEN  MORE  OF  ITS 
OWERRl,  FAST-ACTING  INGREDIENT 


V 


mi 


ICC  LTD.,  II  CHENIES  STREET  LONDON  WC1E  7ET  SALES  DEPARTMENT  01-636  8080 
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BEECHAM 
PROPRIETARIES 

Prices  effective  from 
28th  March,  1983. 


Sales 

Retail 

Units 

Standard 

Status 

Price 

per 

vv  noicsaic 

Product  Description 

pet 

Case 

Price 

Unit 

Per  Case 

Incl. 

Excl. 

VAT 

VAT 

Pence 

£ 

OINfSIEFQRDS 

Magnesia  Gripe  Mixture 

GSL 

78 

12 

6.22 

ENO  'FRUIT  SALTS' 

'LEMON  FLAVOUR' 

10  sachet 

GSL 

lb 

12 

5.98 

Standard (109g) 

GSL 

99 

6 

3.95 

ELLIMANS  EMBRO(  A 1  ION 

Universal  Royal  standard  (70ml 

GSL 

75 

1  ? 

5.98 

Universal  Royal  large  (1 10ml) 

GSL 

105 

12 

8.37 

MACLEANS  INDIGESTION 

REMEDIES 

Tablets,  standard  (24  tabs.) 

GSL 

69 

12 

5.50 

Tablets,  large  (44  tabs.) 

GSL 

113 

6 

4.50 

Powder,  large 

GSL 

113 

6 

4.50 

RALGEX 

Balm 

GSL 

72 

12 

5.74 

Stick 

GSL 

79 

12 

6.30 

Spray 

GSL 

129 

12 

10.28 

SETLERS 

10tablets(1  roll) 

GSL 

24 

24 

3.83 

30  tablets  (3  roll) 

GSL 

57 

12 

4.54 

50  tablets  (5  roll) 

GSL 

84 

12 

6.70 

100tablets(10roll) 

GSL 

120 

6 

4.78 

SCOTT'S  EMULSION 

Medium  (now  200ml) 

P 

1.65 

6 

6.46 

All  Case  Forms  subject  to  the  addition  of  75%  Value  Added  Tax 

All  above  prices  are  Resale  Price  Maintained. 

GSL :    Medicine  For  General  Sale  Wholesalers  must  hold  a  Wholesale  Dealers 
Licence  (Medicines  Act,  1968). 

P :        Sale  is  restricted  to  persons  lawfully  conducting  a  Retail  Pharmacy 

business  or  to  holders  of  a  Wholesale  Dealers  Licence  (Medicines  Act, 
1968)  for  sale  to  the  lawful  conductor  of  a  retail  pharmacy. 


BEECHAM  PROPRIETARIES 

BEECHAM  HOUSE       BRENTFORD       MIDDLESEX  TW89BD 
TELEPHONE:  01-560  5151 


WESTMINSTER 
REPORT 


Sick  pay  increases 

Increases  in  statutory  sick  pay  come  into  effect  on  April  6  under 
the  Statutory  Sick  Pay  Up-rating  Order  983  (SI  1983  No  123, 
HMSO  £0.35). 

Employers  will  have  to  pay  £40.25  a  week  where  the 
employee's  normal  weekly  earnings  are  not  less  than  £65,  £33.75 
weekly  where  the  earnings  are  between  £48.50  and  £65,  and 
£27.20  weekly  in  any  other  case  where  statutory  sick  pay  is 
payable.  The  increases  were  made  following  a  review  of  the 
Social  Security  and  Housing  Benefits  Act  1982. 


Substandard  generics 


Of  the  666  reports  of  defective  medicines  received  by  the  DHSS 
from  pharmacists  in  1982,  some  46  concerned  generic  drugs 
found  not  to  meet  the  quality  specifications  in  their  product 
licences.  Mr  Geoffrey  Finsberg,  Under  Secretary  for  Health, 
gave  this  information  in  the  House  of  Commons  this  week,  in 
reply  to  a  question  from  Social  Democratic  MP,  Mr  Mike 
Thomas.  Mr  Finsberg's  information  did  not  include  complaints 
from  retail  pharmacies,  as  this  information  is  not  available 
centrally. 

£12m  costs  for  PPA 

Under  Secretary  for  Health  Mr  Geoffrey  Finsberg  last  week  told 
the  Commons  that  the  Prescription  Pricing  Authority's  running 
costs  for  the  financial  year  1982-81  amounted  to  £12. 745m.  This 
sum  includes  £1 .037m  attributable  to  the  present  stage  of  the 
authority's  computerisation  programme. 
■  Production  and  distribution  of  the  British  National 
Formulary  cost  the  DHSS  some  £536,000  in  1982,  it  was 
revealed  in  the  Commons  last  week.  Drug  and  Therapeutics 
Bulletin  cost  £468,000,  and  Presenters  Journal  £5 1 ,000. 


ROOKS 


Minor  illiu'ss  or  major  disease  —  responding  (o  s\  mptoms  in 

pharmacy  by  C.  Edwards  BPharm,  PhD,  MPS,  and  P.  Stillman 
MB,  ChB. 

Pharmaceutical  Press,  1  Lambeth  High  Street,  London  SE1 
7JN.  9  x  12ins.  Pp  viii  +  78  (paperbound).  £4. 
This  is  a  collection  of  articles  reprinted  straight  from  the 
Pharmaceutical  Journal,  intended  to  help  the  pharmacist  with 
counter-prescribing.  Subjects  covered  include  abdominal 
disorders,  paediatrics,  skin,  eye  and  ear  problems,  respiratory 
disorders,  backache,  pregnancy  and  contraception,  and  mental 
disease  symptoms. 

While  the  subject  matter  is  recommended  reading  for  all 
pharmacists,  it  is  a  pity  that  the  opportunity  to  include  more 
diagrams  and  illustrations  in  the  reprinted  articles  was  not 
taken.  A  useful  appendix  on  first  aid,  and  first  aid  advice,  is 
included  after  the  index,  although  the  topics  are  not  actually 
mentioned  in  it! 

The  authors  are  a  general  medical  practitioner  and  a  lecturer 
in  clinical  pharmacy  at  Aston  University  —  C&D's  counter- 
prescribing  series  by  Dr  Alain  Li  Wan  Po  comes  from  the  same 
stable  (the  latter's  new  textbook  on  non-prescription  drugs  was 
recorded  in  C&D,  October  16,  1982). 
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LETTERS 


nhe  Malt  own  case 

he  law  department  of  the 
harmaceutical  Society  recently  drew  the 
ttention  of  pharmacists  to  the  fact  that, 
bject  to  certain  conditions,  it  is  legal  to 
nport  medicinal  products  without  being 
holder  of  a  product  licence. 

Maltown  Ltd  acknowldge  that  they 
lade  errors  in  respect  of  the  import 
ocumentation  procedure  and  one  could 
gue  that  as  a  licensed  wholesale  dealer 
tey  should  have  been  aware  of  the 
orrect  method  of  importation.  However, 
/e  would  like  to  make  it  clear  that  it  has 
aken  more  than  six  months  of 
ivestigative  reporting  by  the  media  to 
nearth  the  "Medicines  (Exemption  from 
icences)  (Importation)  Order  1978" 
ince  it  was  not  in  the  drug  industries 
nterests  to  make  it  public  knowledge. 

We  have  now  adopted  the  correct 
mport  procedure  and  have  informed  the 
icensing  authority  accordingly.  Our  legal 
tdvisors  are  now  considering  a  further 
ippeal  against  sentence  to  the  Court  of 
Criminal  Appeal  and  I  would  like  to 
;xpress  my  thanks  to  those  reporters  who 
lave  helped  to  make  this  possible. 
Malcolm  J.  Town 
Mortgaging  Director, 
vlaltown  Limited,  Harrogate 

Clothier  in  danger 

1  shall  be  brief.  Those  who  have 
encouraged  us  to  write  to  our  MPs  to  ask 
support  for  Clement  Freud's  early  day 
motion  on  Clothier  have  either  been 
ignorant  of  Parliamentary  procedure  (as  I 
was  myself  until  a  week  ago),  or  are 


The  Nordisk  insulin  in t user  currently 
under  evaluation  and  expected  to  be 
available  from  April  through  some 
maior  diabetic  treatment  centres  in  the 
UK.  This  picture  should  have  appeared 
instead  of  the  one  shown  in  the  C&D 
diabeties  feature  (February  12,  p286). 


deliberately  trying  to  kill  Clothier. 

Few  of  us  could  be  expected  to 
understand  the  fact  that  any  motion 
seeking  to  cause  discussion  of  the  clauses 
of  a  proposition  put  to  the  House  by  the 
Secretary  of  State  as  an  agreement,  signed 
by  all  interested  professions,  and  only 
requiring  ratification,  would  almost 
certainly  lead  to  its  being  referred  back  to 
the  parties  ...  or  put  to  the  bottom  of  the 
list  of  items  awaiting  the  allocation  of 
parliamentary  time.  Killed,  in  fact. 

The  point  is  that  if  one  of  the  clauses 
were  objected  to,  then  any  number  of 
others  might  also  be  seen  as  needing 
change,  by  those  supporting  other  points 
of  view. 

There  are  no  grey  edges  to  this.  The 
matter  is  black  or  white.  Either  we 
support  implementation  of  Clothier,  or 
we  don't.  If  we  do,  then  we  must  write 
now  (again?)  to  our  MPs  asking  them  to 


support  only  the  first  amendment  to  Mr 
Freud's  motion,  which  limits  that  motion 
to  a  recognition  of  the  valued  role  of  rural 
pharmacy,  but  omits  any  reference  to  the 
contentious  option  forms.  And,  if  the 
Rural  Pharmacists  Association  is  serious 
about  wanting  Clothier,  it  must  ask  Mr 
Freud  to  withdraw  his  motion. 

Because  of  our  witless  behaviour  we 
may  face  the  loss  of  the  agreement  and  so 
be  forced  to  make  our  way  in  a  state  of 
rural  anarchy  with  the  certainty  of  an 
exceedingly  nasty  breakdown  of  relations 
between  the  professions. 

I  write  as  a  member  of  Dorset  FPC's 
dispensing  sub-committee  and  as  public 
relations  officer  of  the  Dorset  LPC. 
Kenneth  Sims, 
Poole,  Dorset. 
[See  also  p350]. 


Kalms 
successful  launch  last 
year  means  we  can  double  our 
advertising  in  1983.  Over  30  special  position  spaces 
will  appear  in  a  concentrated  burst  in 

S       ii       i  ^        •  Dailv  Mail 


Ka'ms  relieve  modern 
day  stresses  and 
strains,  have  no 
unpleasant  side  effects, 
non  habit  forming,  do 
not  cause  drowsiness, 
contain  only  natural 
ingredients. 
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For  full  details  contact 
sole  chemist 
distributors  Ernest 
Jackson  &  Co.  Ltd., 
Crediton,  Devon. 
EX17  3AP 
Tel.  03632  2251. 
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Slimming  adverts 
break  ASA  code 


Vestric  link  up  as  level  2 
launched  at  last 


Vestric's  Link  level  2  was  launched  this 
week  and  marketing  manager  Mr  John 
Kerry  estimates  the  company  has  as  many 
as  750  orders  already  placed. 

A  printer,  a  monitor  and  a  memory 
expansion  box  need  to  be  added  to  the 
original  Link  computer  in  order  to 
operate  level  2.  The  equipment  is 
available  through  Pharmed  Ltd,  a 
company  set  up  specifically  to  handle 
pharmacy  computer  requirements,  say 
Vestric. 

The  printer  used  is  the  popular  9x9 
Epson  dot  matrix  printer,  and  the  system 
claims  to  be  the  only  one  to  offer  a  label 
designed  to  fit  onto  a  16ml  tablet  bottle. 
A  monitor  with  either  a  green  or  amber 
display  is  available. 

The  expansion  box  contains  the 
programs  and  files.  All  standard  files  are 
in  the  fixed  ROM  memory.  Labels  are 
built  up  using  a  series  of  codes  —  of 
particular  benefit  to  the  one  fingered 
typist,  Vestric  suggest.  The  users's  own 
files  can  be  built  up  and  amended  as 
necessary,  and  are  stored  in  a  section  of 
the  expansion  box  that  has  its  own  battery 
support,  protecting  stored  information  in 
case  of  power  failure.  Standard  and  user 
drug  files  hold  approximately  1,000  drugs 
in  the  memory. 

Counselling  information  is  displayed 
on  the  monitor  to  help  the  pharmacist 
improve  his  or  her  professional  service.  A 
number  of  pre-defined  labels  can  be 
stored  and  recalled  to  avoid  typing 

Autoscript  joins 
computer  labellers 

The  Autoscript  pharmacy  label  system  is 
the  latest  stand  alone  computer  system  on 
the  market,  launched  in  anticipation  of 
the  Pharmaceutical  Society's  deadline  of 
1984  for  printed  labels  by  Nelson 
Computer  Services. 

Using  a  Sharp  MZ-80A  and  a  high 
resolution  printer,  the  system  holds  over 
500  commonly  used  drugs  and  directions 
in  its  memory.  Drugs  can  be  recalled 
either  using  a  code  number  or  the  first 
three  characters  of  the  drug  name.  At  any 
stage  during  direction  entry  the  program 
can  be  interrupted  to  type  in  non-standard 
directions.  All  information  is  displayed 
on  the  screen  for  editing  prior  to  printing. 

Pharmacy  address  can  be  printed  if 
plain  labels  are  used,  and  there  is  a  repeat 
label  facility.  The  drug  file  can  be 
increased,  deleted  or  amended  by  the 
pharmacist  and  any  drug  requring  a 


complicated  directions. 

Level  2  can  be  purchased  outright  at  a 
cost  of  £895  +  VAT,  and  arrangements 
can  be  made  to  spread  the  cost  over 
several  months.  Vestric  have  also  set  up  a 
maintenance  service  through  Software 
Sciences.  For  £190  a  year  a  response  time 
of  8  hours,  with  replacement  of  the  unit  if 
necessary,  is  guaranteed  anywhere  in  the 
UK  and  Northern  Ireland. 

Vestric  already  have  some  1 ,600  level  1 
units  in  operation  —  130  retailers  signed 
up  in  one  week  recently  —  and  hope  to 
have  500  level  2  systems  installed  by  June. 

The  launch  of  level  2  will  give  an 
impetus  to  sales  of  level  1  as  well,  Mr 
Kerry  thinks.  "People  are  saying  they 
want  both  together  and  have  been  waiting 
for  level  2,"  he  says. 

Delay 

Vestric  have  come  in  for  criticism  over  the 
length  of  time  it  has  taken  to  reach  level  2. 
When  announcing  the  computer  system  in 
October  1981 ,  level  2  was  only  "three  or 
four  months  away."  But  Mr  Kerry  says: 
"We  could  have  had  it  out  earlier,  but 
didn't  want  to  rush  it." 

Vestric  have  had  the  unit  on  user  trials 
with  12  pharmacists  for  the  past  few 
months.  The  company  has  recently 
reduced  the  service  charge  on  level  1  by 
£20  a  month  and  made  compensatory 
adjustments  to  the  discount  scheme, 
which  will  no  doubt  encourage  those 
wavering  to  take  the  plunge. 


mandatory  warning  produces  an  audio 
and  visual  prompt. 

The  system  costs  £1,199  +  VAT, 
including  programs  (each  system  is 
supplied  with  free  programs  covering 
home  finance,  basic  programming 
tutorial,  education  and  games,  says  the 
company).  A  12-month  maintenance 
contract  on  a  call-out  basis  costs  £89. 
Installation  and  a  training  period,  usually 
of  half  a  day,  is  provided  by  Nelson 
Computer  Services.  Nelson  Computer 
Services  Ltd,  St  John 's  Road,  Bacup 
Road,  Rawtenstall,  Lanes  (telephone  0706 
229125). 


Complaints  were  upheld  against  six 
companies  advertising  slimming  products 
in  the  latest  report  from  the  Advertising 
Standards  Authority.  All  were  in  breach 
of  appendix  C  of  the  Code  of  Advertising 
Practice,  which  covers  slimming  and  the 
claims  that  can  be  made  concerning  it. 

Four  of  the  complaints  concerned 
statements  made  in  direct  mail  leaflets  or 
mail  order  advertisements.  The  ASA  felt 
the  claims  that  Starchblock  and  Newton's 
Traditional  Remedies  were  making  for  the 
starch  blocking  tablets  could  not  be 
sustained.  An  advertisement  from 
Shopping  Sense  in  Living  magazine 
contained  a  number  of  claims  in  conflict 
with  the  code,  as  did  claims  made  by 
Bioquell  AG  in  a  direct  mail  leaflet. 
Complaints  against  Oganic  Food  Service 
and  Vebo  (UK)  Ltd  were  also  upheld. 

L'Oreal  competition 

Golden  Ltd  were  subject  to  a  complaint 
via  a  Trading  Standards  Office  regarding 
the  L'Oreal  "Step  into  Style" 
competition  featured  in  Vogue  in  April 
1982,  which  had  a  closing  date  of  May  31 
and  prizes  specified  for  September.  It  was 
stated  that  a  list  of  winners  would  be 
available  to  those  sending  a  stamped 
addressed  envelope.  The  complainant 
objected  that  she  had  written  requesting  a 
list  of  retailers  but  received  no  response. 
A  list  of  prize  winners  was  received  in 
mid-October  following  intervention  by 
the  Trading  Standard's  Authority. 

The  complainant  suggested  that  the 
competition  had  been  inadequately 
administered  and/or  misleadingly 
represented,  and  that  the  prizes  as 
advertised  had  not  in  fact  been  awarded. 

The  promoters  stated  that  they  had 
experienced  difficulties  in  administering 
the  competition  and  there  had  been  delays 
in  formulating  the  list  of  winners. 

The  ASA  upheld  the  complaint.  In  the 
event  of  exceptional  supervising  difficulty 
it  would  be  appropriate  for  the  promoter 
to  notify  participants  of  the  delay,  the 
ASA  maintains. 


New  extras  for  PLP3 


Deliveries  of  the  Kirby  Oldham  PLP  3 
labeller  have  been  delayed  while  three  new 
features  are  added  to  the  machine. 

New  customers  will  receive  machines 
which  have  a  linked  message  feature, 
allowing  label  warnings,  and  the  facility 
to  print  more  than  one  line  at  a  time  (eg 
for  long  drug  names).  An  automatic  text 
centring  device  will  give  symetrical  labels, 
and  a  temporary  message  facility  is 
provided  on  volatile  memory. 

For  users  of  the  PLP  2  model  the 
company  will  update  the  machine  on  the 
users'  premises  to  provide  the  additional 
features  for  £30.  Kirby  Oldham  Ltd,  Ellen 
Street,  Oldham,  Lanes. 
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Take  a  look  at  Oral-B's  position  in  the 
5  million  toothbrush  market  and  you'll  have 
agree  that  our  professional  approach  has 
rtainly  paid  off. 

We  pioneered  the  professional  market 
lich  now  accounts  for  one  third  of  all  brushes 
d.  We  are  clear  brand  leader  with  around  50% 
the  market. 

We're  recommended  by  more  dentists 
ore  often  than  any  other  brand.  83%  of 
nsumers  who  try  Oral-B  remain  brand  loyal* 
What's  more,  our  market  share  is  growing 
Didly. 

If  that  sounds  impressive,  it's  nothing  to 
lat  happened  when  we  developed  our  new 
ght  Angle'  -  the  only  brush  with  the  type  of 


head  recommended  by  dentists  which  is 
specially  angled  to  help  your  customers  reach 
the  more  awkward  areas  of  their  mouths. 

Following  a  heavyweight  TV  campaign  in 
the  London  area... 

•  Awareness  of  Oral-B  increased  by  a 
staggering  40%* 

•Sales  rose  by  an  amazing  32%* 
This  February,  March  and  April  we'll  be 
putting  the  weight  of  TV  behind  Oral-B  once 
again  in  London,  Central  and  rolling  out  into 
other  areas  during  the  year- with  what  will  un- 
doubtedly be  equal  success. 

After  all,  we've  produced  enough  winners 
for  you  to  recognise  another  when  you  see  it. 
So  stock  up  now  and  share  in  our  success. 


(Veil  get  even  more  brushes 

into  the  bathroom  by 
going  through  the  lounge. 


ie  world's  first  name  in  oral  care. 
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News  extra  continued  from  p374 

Use  of  animal 
tests  in  cosmetics 
insignificant' 

The  cosmetic  industry's  use  of  animals  for 
testing  is  statistically  insignificant, 
according  to  the  Cosmetic,  Toiletry  and 
Perfumery  Association. 

In  a  statement  on  animal  testing  the 
CTPA  says  that  the  industry  accounted 
for  0.56  per  cent  of  animal  tests  in  1981  — 
a  decline  of  0.12  per  cent  from  1980. 

The  Association  points  out  that  the 
EEC  is  requesting  extensive  toxicological 
data  on  many  long  established  substances 
which  have  not  proven  hazardous  and 
refutes  the  claim  that  the  cosmetics 
industry  uses  animals  unnecessarily. 

Referrring  to  the  Draize  eye  irritation 
test,  CTPA  says  that  there  is  no  real 
alternative  but  increasingly,  the  test  is 
performed  so  as  to  cause  minimal  or  no 
damage. 

The  Association  says  the  industry 
would  like  to  further  reduce  the  number 
of  animals  used  and  will  continue  to  look 
for  alternatives  (C&D,  November  27, 
1982)  because  among  other  reasons 
animal  testing  is  expensive  and  time- 
consuming.  But  CTPA  points  out  that 
there  is  a  need  for  regulatory  authorities 
in  different  countries  to  accept  each 
other's  test  results,  because  that  is  the 
only  way  to  reduce  unnecessary  testing. 

Prosecutions  for 
illegal  sales 

The  director  of  a  pharmacy  was  fined  £50 
for  illegally  selling  medicines  after  his 
pharmacist  has  gone  home  for  the  day. 

Mr  Ranjit  Singh  sold  a  bottle  of 
capsules  and  inhaler  to  an  inspector  who 
posed  as  a  customer  at  the  pharmacy  in 
Leinster  Terrace,  Bayswater,  West 
London. 

Mrs  Ratrina  Wingfield,  prosecuting 
for  the  Pharmaceutical  Society,  told 
Marylebone  Magistrates  Court:  "The 
shop  was  regularly  kept  open  after  the 
pharmacist  had  left.  He  was  aware  that  he 
was  breaking  the  law  when  he  made  the 
sales." 

Mr  Singh,  30,  admitted  unlawfully 
selling  Otrivine  spray  and  Rarvol  capsules 
in  August  1982.  He  was  ordered  to  pay 
£50  towards  prosecution  costs.  Neproy 
Ltd,  the  company  which  owns  the  shop, 
was  fined  £100  and  ordered  to  pay  £100 
costs. 

In  another  case,  the  Court  heard  that  a 
pharmacy  assistant  sold  Benylin  and  a 
codine  preparation  after  the  pharmacist 
had  gone  home. 

Mrs  Wingfield,  again  prosecuting, 
said  the  shop  in  Queensway,  West 
London,  was  kept  open  late  because  an 
accountant  was  working  in  the  basement. 

The  Pharmacy's  director,  Mr  Mustafa 


Ibrahim,  was  fined  £50  for  an  illegal  sale, 
and  ordered  to  pay  £50  costs.  Tendbrook 
Ltd,  owners  of  the  pharmacy,  were  fined 
£100  and  ordered  to  pay  £100  costs. 

Times  unconvinced 
on  drug  substitution 

Britain  would  not  "win"  by  banning  the 
use  of  branded  pharmaceutical  products 
in  the  NHS  according  to  an  article  in  The 
Times  this  week.  But  it  concludes  that  in 
the  wake  of  the  recent  criticism  of  the 
industry  associated  with  Opren,  and  NHS 
drugs  spending,  pharmaceutical 
companies  will  become  much  more 
circumspect  in  the  way  they  deploy  their 
promotional  budgets. 

Mr  Peter  Harsant,  managing  director 
of  Novo  Laboratories,  defends  the  system 
against  "the  generic  threat".  He  cites  the 
industry's  research  record,  its  export 
successes,  the  "reasonable"  return  on 
profits  given  the  need  for  sustained 
innovation  and  the  slow  rise  in  drug  prices 
compared  with  the  RPI. 

In  summary  The  Times  says  that  if  a 
competitive,  profit  based  system  is 
considered  the  most  appropriate  for 
developing  drugs  and  exports,  the 
marketing  structure  on  which  the  system 
is  based  has  to  be  accepted  as  well.  "If 
advertisements  and  the  samples  and  the 
gifts  did  not  increase  sales,  companies 
would  not  use  them."  But:  "The 
consumer  (your  GP)  does  not  have  to  pay 
the  bill."  (The  drugs  bill.]. 

Tory  doubt  too 

It  is  questionable  whether  there  would  be 
any  financial  advantage  to  the  nation 
from  generic  prescribing,  according  to  the 
Conservative  Medical  Society. 

Other  ways  of  eliminating  wastage, 


Mr  Paul  Bowyer,  MPS  (left)  receives  his 
prize  in  a  recent  retail  com  pet  ion  run 
by  Robinsons  of  Chesterfield  Mr 
Bowyer  of  Ison  and  Bowyer  Ltd, 
Birmingham,  was  presented  with  a  hi-fi 
system  by  Mr  G.E.  Miller,  regional  key 
account  manager,  Robinsons  (far  right) 
and  Mr  John  Ross,  buying  director  of 
S.O.T.  Health  Foods,  Stoke-on-Trent. 
The  competition  was  to  celebrate  the 
launch  of  Robinsons '  Soft  and  Pure 
cotton  wool  range 


such  as  improved  prescribing  should  be 
explored  before  taking  a  step  which  "may 
introduce  long  term  and  irreversible 
damages,"  says  a  discussion  document 
from  the  Society. 

Short  lived  savings  only  would  be 
produced  unless  there  were  major 
alterations  made  to  the  pharmaceutical 
price  regulation  scheme.  Should  the 
scheme  be  abandonded  or  tightened  there 
would  be  a  decline  in  the  profitiability  of 
the  industry,  the  document  concedes. 

PSNC  reply  to 
SDP  health  paper 

The  Pharmaceutical  Services  Negotiating 
Committee  would  wish  to  be  consulted  on 
any  moves  to  cut  the  drugs  bill,  and  to 
negotiate  adjustments  to  the  contract  so 
that  no  financial  loss  would  be  suffered 
by  pharmacists,  it  has  told  Social 
Democrat  health  spokesman  Mr  Mike 
Thomas. 

The  PSNC  was  replying  to  a  request  to 
comment  on  the  SDP's  consultative 
health  document  "Fair  treatment."  The 
Committee  supported  the  introduction  of 
incentive  payments  for  pharmaceutically 
deprived  areas. 

The  commitment  to  rational  location 
was  emphasised,  as  was  the  settlement  of 
disputes  through  the  Review  Panel.  The 
PSNC  would  also  be  prepared  to  enter  in 
to  a  "no  strike"  agreement  on  the  basis 
set  out  in  the  document. 

Nicotine  gum  no 
better  than  advice? 

Nicotine  gum  proved  no  better  than 
verbal  advice  alone  in  helping  patients 
stop  smoking,  according  to  a  report  in  last 
week's  British  Medical  Journal. 

In  a  multicentre  trial  1 ,550  patients 
with  smoking  related  disease  attending  a 
hospital  or  chest  clinic  were  placed  in  one 
of  four  treatment  groups:  verbal  advice  to 
stop  smoking;  verbal  advice  reinforced  by 
written  advice;  verbal  and  written  advice 
together  with  nicotine  chewing  gum  (2mg 
buffered  nicotine  per  piece  supplied  by 
Lundbeck  Ltd)  or  placebo  gum. 

The  report  says  that  chewing  gum 
aided  abstinence  at  three  months  with  no 
significant  difference  between  active  and 
placebo  gum.  But  after  six  months  the 
superiority  of  gum  disappeared  and  less 
people  were  chewing  gum  after  12  month 
than  at  3  months. 

Overall  about  one  in  ten  stopped 
smoking  which  the  group  admit  is  low 
compared  to  a  previous  chest  clinic  study. 
However  they  say  their  criterion  for 
success  was  stricter  and  stressed  the 
importance  of  validation  of  abstinence, 
by  measuring  venous 
carboxyhaemaglobin  and  thiocyanate 
levels  for  example,  as  approximately  one 
quarter  of  patients  who  claimed  to  have 
stopped  smoking  had  not. 
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International  Chemical 
Company  Limited 


announce  the  following  prices  effective  from  1st  March  1983 


Units 
per 
Outer 

Retail  price 

w  bale  price 

Quantity  price 

PRODUCT 

dcx  a  nn 

per  unit 

per  outer 

per  outer 

i  i funx 
UIIMI  1 

Inci.  va  I 

t.  P. 

bxcl.  VA  1 

t.  p. 

rUJ,i  WAX 

tXCl.  VA  1 

t.  P. 

MEDICINES 

ANADIN  Analgesic  Tablets 

4 

48 

18 

5  66 

4  95 

4 
8 

72 
48 

18 

34 

8.49 
10  69 

7  42 
9.35 

12 

24 

45 

7.07 

6  19 

(Tin)  12 

24 

49 

7  70 

6  74 

24 

12 

81 

6  36 

5  57 

24 

24 

HI 

12  73 

1 1  14 

25 

36 

34 

19  80 

17  32 

*50 

12 

1  12 

8  80 

7  70 

*  1 00 

12 

1  82 

14.30 

12  51 

MAXIMUM  STRENGTH  ANADIN 

"16 

6 

85 

3  34 

2  92 

Analgesic  Capsules 

*36 

6 

1  53 

6  01 

5.26 

SOLUBLE  ANADIN 

12 

12 

55 

4  32 

3  78 

Analgesic  Tablets 

24 

12 

89 

6  99 

6  12 

*48 

12 

1  46 

1 1  47 

10.04 

ANBESOL  Antiseptic,  and 

*6ml 

12 

71 

5  58 

4  88 

Anaesthetic  Liquid 

*15ml 

6 

1  49 

5  85 

5  1 2 

BISMAG  Antacid  Powder 

30g 

12 

69 

5.42 

4/4 

BISMAG  Antacid  Tablets 

75 

1  2 

62 

4  87 

4.26 

165 

12 

1  06 

8  33 

7  29 

BISODOL  Antand  Powder 

40g 

1  2 

69 

5  42 

4  74 

98a 

12 

1  16 

9  1 1 

7  97 

BISODOL  Antacid  Tablets 

12 

24 

28 

4.40 

3  85 

30 

24 

61 

9  59 

8.39 

100 

12 

1  32 

10  37 

9.07 

CODANIN  Analgesic  Tablets 

*25 

6 

1  25 

4  91 

4.30 

COMPOUND  WWart  Remover 

*5  5ml 

12 

74 

5  81 

5  09 

DRISTAN  Decongestant  Spray 

1 5ml 

12 

1  24 

9  74 

8  52 

DRISTAN  Decongestant  Tablets 

*  1  2 

12 

73 

5.74 

5.02 

*24 

12 

1  29 

10.14 

8  87 

DRY  CLEAR  Acne  Lotion 

'30ml 

6 

1  99 

7  82 

6.84 

FIBROSINE  Rheumatic  Balm 

26g 

12 

79 

6  21 

543 

FREEZONE  Corn  Remover 

*5  5ml 

12 

74 

5  81 

5  09 

POWERIN  Analgesic  Tablets 

8 

24 

39 

6  13 

5  36 

25 

1  9 
I  Z 

no 

yj 

7  CJ  1 

o  jy 

PREPARATION  H  Ointment 

28q 

1  9 
l  z 

I  Uj 

q  no 

o.uy 

7  HQ 
/  Uo 

for  Haemorrhoids 

51g 

D 

1  R7 
I  D  / 

[2   1  7 
(3  1/ 

a  o 
D  4U 

HAEMORRHOIDAL  Spray 

*55g 

c 
O 

1  79 
1    /  Z 

O  /  D 

d  y  i 

PREPARATION  H  Suppositories 

6 

1  9 
1  z 

DO 

1  Q 

A  f^A 

for  Haemorrhoids 

12 

1  9 
1  Z. 

I  Uj 

q  no 

o  uy 

7  no 
/  Uo 

24 

r- 
O 

1 .84 

7  23 

6  32 

48 

O 

9  OO 

I  o.oz 

1 1  65 

SEK  Athletes  Foot  Ointment 

16q 

c 
D 

no 

yz 

O  C  1 

3  b  I 

3  1 6 

TRAM  I L  Paracetamol  Capsules 

12 

1  9 
1  z 

R9 
Do 

A  OO 

25 

1  9 
I  z 

1  UcJ 

O  OD 

7  A  Q 

/  4y 

'These  products  are  to  he  retailed  through  retail  pharmacies  only 

TOILETRIES 

ANNE  FRENCH 

50ml 

1  2 

95 

7  nn 

/  UU 

Cleansing  Cream 

150ml 

1  9 

1  A  9 
1  4Z 

1  n  Afc. 

I  U  4o 

}  ! 

ANNE  FRENCH 

37ml 

1 2 

47 

o  Uj 

Cleansing  Milt 

84  ml 

1  9 
1  z 

oo 

o  1  1 

9R 

206ml 

1  2 

■  t 

i  n  a  p. 

Q  1  ^ 

y  i  d 

ANNE  FRENCH 

Sachet 

9/1 
z4 

9.9 
oZ 

4  /  1 

A    1  9 

4  I  Z 

Glow  5  Face  Mask 

75g 

12 

1  04 

7  66 

6  70 

ANNE  FRENCH  Moisturiser 

50g 

6 

1  17 

4  31 

3  77 

IMMAC  Depilatory  Cream 

Sachet 

24 

32 

4  71 

4  12 

28g 

12 

76 

1 )  f >n 

490 

56g 

12 

1  31 

9  65 

8  44 

lOOg 

6 

1  75 

6  45 

5  64 

IMMAC  Depilatory  Lotion  Roll-on 

100ml 

12 

1  75 

12  89 

1 1  28 

Bottle 

125ml 

12 

1  34 

9  87 

8  64 

IMMAC  Depilatory  Spray  Lemon 

175g 

6 

2  29 

8  43 

7  38 

Reqular 

175q 

6 

2  29 

8  43 

7  ■;:--! 

KOLYNOS  Denture  Fixative 

19g 

12 

72 

5  30 

4  64 

49g 

12 

1  21 

891 

7  80 

K  01 YNOS  Superwhite  Toothpaste 

30ml 

12 

59 

4  35 

3  80 

50ml 

1.' 

83 

6  1  1 

5  35 

TARGON  Oil  and  Tar  Remover 

48ml 

12 

94 

6  92 

6  06 

INTERNATIONAL  CHEMICAL  CO  LTD  .  1 1  CHENIES  STREET.  LONDON  WC1E  7ET  01-636  8080 


BUSINESS  NEWS 


M&B  launch  pharmacy- 
only  OTC  sales  force 


May  &  Baker  have  formed  a  new 
specialist  sales  force  to  promote  their 
OTC  product  range  to  pharmacists. 

Over  the  next  four  months  the  nine 
representatives  will  visit  every  pharmacy 
in  the  UK,  calling  at  approximately  two- 
monthly  intervals  thereafter. 

"For  too  long  retail  pharmacists  have 
had  just  cause  to  complain  of  cut-backs  in 
suppliers'  sales  force  representation. 
Building  an  entirely  new  sales  force  to 
provide  a  better  service  is  virtually 
unique,"  says  Simon  Fit  all ,  M&B's  OTC 
product  manager.  During  the  past  two 
years  of  marketing  their  OTC  range  the 
company's  GP  sales  force  has  been 
responsible  for  calling  on  pharmacies. 

Chemists  will  be  able  to  obtain 
preferential  rates  on  products  via  direct 
transfer  orders  placed  with 
representatives.  During  March  and  April 


Retailers  need  more 
help  says  NCT 


20  per  cent  discount  will  be  offered  on 
Anthisan,  Anthical  and  Avomine,  with 
other  products  being  promoted  in 
rotation. 

The  company  will  be  distributing 
reply-paid  transfer  order  forms  in  a 
newsletter  which  will  be  sent  to  over  8,000 
pharmacists.  This  will  allow  those  who  do 
not  see  a  representative  at  an  appropriate 
time  to  order  all  M&B's  OTC  products. 

The  newsletter,  which  M&B  hope  will 
be  produced  every  two  months,  will 
contain  information  on  promotions, 
market  research  and  PR  activities, 
together  with  competitions,  letters  and 
customer  information.  M&B  say  that  the 
move  is  in  line  with  their  commitment  to  a 
continuation  of  pharmacy-only 
distribution  and  increased  service  to 
pharmacists. 


should  be  obligatory  for  a  number  of 
units  to  be  allocated  for  small 
independent  retailers  in  positions  where 
they  would  benefit  from  passing  trade. 
Where  rentals  are  so  high  as  to  deter  such 
traders,  it  should  be  possible  to  devise  a 
system  of  subsidies  in  order  to  provide  a 
well-balanced  trading  mix." 


Pharmaceutical  trade 
surplus  tops  £600m 

British  pharmaceutical  companies 
produced  a  1982  balance  of  trade  surplus 
of  over  £600m.  Provisional  figures  from 
the  Association  of  the  British 
Pharmaceutical  Industry  show 
pharmaceutical  exports  up  12.8  per  cent 
to  £978m.  Imports  during  the  year  rose  25 
per  cent  to  reach  £374. 6m,  leaving  a  trade 
surplus  of  £603m  —  an  increase  of  6  per 
cent  on  1981. 

ABP1  director  Richard  Arnold 
describes  this  surplus  as  "a  further 
testimony  to  the  industry's  ability  to 
compete  in  a  very  competitive 
international  market  for  pharmaceutical 
medicines. 

"To  stay  in  the  forefront,  however," 
he  adds,  "we  must  continue  to  give  every 
support  and  encouragement  to  our 
research-based  industry.  Any  measures 
that  might  harm  our  innovatory 
endeavours  could  prove  disastrously 
costly  to  British  taxpayers  and  will  reduce 
the  financial  resources  available  to  fund 
the  NHS." 


Sangers  buy 
Fotovalue 

The  photographic  division  of  Sangers  pic 
has  purchased  —  for  an  undisclosed  six 
figure  sum  —  the  entire  wholesale  stock 
of  Fotovalue,  which  has  now  ceased 
trading. 

Sangers'  "image"  discount  scheme 
will  be  offered  to  those  Fotovalue  dealers 
not  in  competition  with  existing  image 
dealers.  This  development  will  further 
strengthen  Sangers'  leading  position  as 
photographic  wholesalers  in  the  UK,  says 
the  company. 

New  consultancy  co 
for  healthcare 

Two  pharmacists  are  among  experts 
involved  in  a  newly-formed  management 
consultancy  consortium.  Information 
Transfer  International,  headed  by  Dr 
Akbar  Jouhar  as  chief  executive,  will  be 
drawing  on  its  associate  members' 
expertise  in  helping  client  companies  solve 
one-off  problems  in  the  consumer  and 
healthcare  fields. 

The  company's  main  spheres  of 
activity  include  product  safety  evaluation, 
the  marketing  of  drugs,  cosmetics  and 
toiletries  and  the  management  of  public 
affairs  relevant  to  the  pharmaceutical 
industry.  Currently  ITI  are  working  on  "a 
couple  of  drug  registration  problems." 

John  Cannell,  FPS,  and  John  Clough, 
MPS,  are  both  members  of  the  company's 
board  of  associates.  Mr  Cannell  retired 
from  Warner  Lambert  about  a  year  ago, 
having  worked  there  in  the  areas  of  drugs 
and  cosmetics.  John  Clough  left  Bristol- 
Myers  some  three  years  ago,  since  when 
he  has  been  organising  his  own 
consultancy  business.  Dr  Jouhar  himself 
has  considerable  experience  in 
pharmaceutical  medicine  and  the 
cosmetics  industry. 

Other  fields  of  expertise  covered  by 
the  company  include  those  of  computer 
technology,  finance,  marketing, 
administration  and  scientific  translation 
work. 

ITI  will  also  be  organising  their  own 
seminars  and  symposia  on  subjects  of 
topical  interest  in  the  biological  sciences. 
The  first  will  be  an  international 
symposium  on  all  aspects  of  risk,  to  be 
held  at  the  Royal  College  of  Physicians 
March  13-15. 

95-fold  overkill 
for  Superdrug  issue 

Superdrug's  flotation  on  the  stock 
exchange  (C&D,  last  week)  has  put  the 
company  in  the  record  books,  according 
to  the  Financial  Times.  The  8.8m  shares 
up  for  sale  attracted  some  240,000 


Not  enough  attention  is  given  to  small 
firms  in  retailing  and  the  service  trades,  a 
position  which  often  leads  to  the  retail 
sector  missing  out  on  measures  designed 
to  help  small  businesses.  That  view  was 
put  forward  by  National  Chamber  of 
Trade  director  general  Leslie  Seeney, 
speaking  at  a  recent  Brussels  conference 
held  to  inaugurate  the  European 
Community's  year  of  small  and  medium 
sized  enterprises. 

Definitions  of  small  business  which 
involve  turnover  or  number  of  employees 
may  be  adequate  for  industrial  purposes, 
but  often  have  no  application  to  retailing, 
he  said. 

"A  far  better  definition,  if  it  could  be 
suitably  phrased,  might  refer  to  'personal 
management'  and  the  inability  of  small 
firms  to  employ  specialist  staff  to  deal 
with  separate  administrative  aspects  of 
the  business." 

Mr  Seeney's  speech  also  included  a 
call  for  changes  in  the  law  to  make  it 
easier  for  independent  retailers  to  pool 
their  buying  and  so  qualify  for  higher 
rates  of  discount. 

Positive  discrimination  towards  the 
independent  trader  should  be  introduced 
to  ensure  the  retention  or  return  of  small 
retailers  to  inner  city  and  other  central 
shopping  areas.  "Consideration  should 
be  given  to  the  possibility  of  adapting 
planning  policies  for  that  purpose  and, 
where  new  developments  are  planned,  it 
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plications  for  a  total  of  840m  shares, 
ersubscribed  by  a  factor  of  95.  The 
;vious  record  is  thought  to  have  been 
Id  by  electronics  company  Eurotherm 
ternational,  whose  offer  five  years  ago 
s  over-subscribed  a  mere  85  times, 
^plications  have  been  processed 
cording  to  a  ballot  system,  with  a 
jximum  single  allocation  of  70,000 
ares.  Letters  of  acceptance  or  regret 
re  posted  on  Tuesday. 

)FT  tampon  market 
eview  extended 

ie  tampon  market  is  to  be  monitored  for 
urther  year  by  the  Director  General  of 
ir  Trading. 

The  Monopolies  and  Mergers 
)mmission  recommended  in  a  report 
blished  in  October  1980  (C&D,  October 
,  1980,  p620)  that  the  tampon  market 
ould  be  followed  closely  for  two  years, 
ie  report  found  a  monopoly  existed 
lich  resulted  in  women  paying  higher 
ices  for  Tampax  and  Lil-lets,  but 
ncluded  that  this  did  not  seem  to 
>erate  against  the  public  interest. 

The  recommendation  by  the 
)mmission  was  adopted  by  the 
jvernment  in  1981  (C&D,  February  14, 
81). 

Dr  Gerard  Vaughan,  Minister  for 
msumer  Affairs,  said  in  answer  to  a 
rliamentary  question  by  Mr  Sidney 
tapman  MP:  "The  Director  General 
nsiders  that  there  is  still  uncertainty 
out  the  longer  term  competitive 
nditions  in  the  tampon  market.  In 
rticular,  there  have  been  recent  new 


IARKET  NEWS 


Jexandrian  senna 
rop  delayed 

mdon,  February  22:  Harvesting  of  the 
w  crop  of  Alexandrian  senna  has  been 
/erely  affected  by  adverse  weather 
nditions,  and  shipments  which 
rmally  take  place  in  early  January  have 
t  so  far  begun.  Stocks  of  hand-picked 
ds  which  were  short  last  year  are  now 
ry  scarce  and  dearer,  while  the 
tnufacturers  grade  prices  are  nominal, 
pplies  of  Tinnevelly  pods  and  leaves  are 
ailable  at  previous  rates.  Elsewhere  in 
tanicals  Cape  aloes  continued  to  rise 
t  several  items  were  easier  including 
ru  balsam,  cascara,  cherry  bark  and 
sparilla  —  all  in  the  forward  position. 
Forward  trading  in  Chinese  produce 
is  affected  by  their  New  Year  holidays, 
kewise,  in  Brazil  it  was  carnival  time 
lardi  Gras).  Thus  it  was  impossible  to 
ablish  whether  any  cif  offers  of 
ppermint  oil  were  direct  or  from 


entrants  to  the  digital  tampon  sector.  In 
order  to  assess  the  effect  on  competition 
of  these  potentially  important 
developments,  the  Director  General  will 
monitor  the  market  for  a  further  year." 


APPOINTMENTS 


■  Berridge  Environmental  Laboratories 
Ltd:  Gerald  Ainsworth  has  been 
appointed  to  the  board. 

■  Kendall  Co  (UK)  Ltd:  Catherine 
Branton  has  assumed  responsibility  for 
UK  customer  service.  Colette  Dockery 
takes  over  from  Maurice  Plant  as 
European  customer  service  controller. 

■  Medical  Sterile  Products  Association: 
Newly-elected  officers  for  1983  are: 
chairman,  Mr  A.W.  Barrell,  Travenol 
Laboratories  Ltd;  secretary,  Mr  S. 
Desmond,  Surgikos  Ltd;  treasurer,  Mr  J. 
Cummings,  Leyland  Medical 
International  Ltd;  chairman  technical 
sub-committee,  Mr  C.  Grenshaw,  Portex 
Ltd;  chairman  commercial  sub- 
committee, Mr  M.  Ely,  Becton  Dickinson 
(UK)  Ltd. 

■  Bowater-Scott  Corporation  Ltd:  Ray 

Dinkin,  consumer  marketing  director  of 
Bowater-Scott  UK,  has  been  appointed  a 
vice-president  of  Scott  Paper 
International.  He  will  be  London-based, 
but  take  responsibility  for  Scott's 
operations  in  Belgium,  Holland  and 
France.  Nigel  Thomas,  currently 
consumer  sales  director  for  Bowater- 
Scott,  becomes  sales  and  marketing 
director  of  the  consumer  division. 


second-hand  sellers.  Indonesian  oils  were 
easier  with  the  exception  of  clove-leaf,  the 
spot  price  of  which  advanced  from  £2. 1 5 
to  £2.85  per  kg. 

Crude  drugs 

Aloes:  C  ape  no  spot,  12,105  metric  ion,  cif  Curacao  £6.850 
cil 

Balsams:  (k£)  Canada:  unquoted  Copaiba:  Spot  £4  35,  £4  60, 
til  Peru:  £8. 10  spot;  £7.90,  cif  Tolu:  Spot  £5.30, 
Cascara:  No  spot ;  £1,530  metric  ton,  cif. 
Cherry  hark:  No  spot;  £  I  .K !  5.  metric  ton,  cif, 
Cochineal:  (kg)  Tenerife  black  brilliant  from  £28.20  spot; 
£16,50  lorward.  Peru  silver-grey  £9  80. 

(linger:  Cochin  £1 .450  metric  ton  spot  and  cit  Jamaican  No. 3 
£1.950.  cil.  Nigerian  split  £725,  cif.  Indonesian  £650  spot 
Kola  nuts:  £250  metric  ton  spot.  £270,  cif 
Liquorice:  Root,  no  spot.  £660  metric  ton.  cil  Block  juice 
£1 ,400  metric  ton  spot;  spray-dried  powder  £1,900. 
Menthol:  (kg)  Brazilian  £7.65  spot.  £7  45,  cil  Chinese  £7,50 
spot;  £7. 15,  cil  . 

Sarsaparilla:  Mexican  £  1 ,980  metric  ton,  cif. 
Senna:  (kg)  spot  Alexandria  pods  hand-picked  from  £2 
upwards;  manufacturing  nominal  Hnnevelly  faq  leaves  £0.53; 
pods,  faq  £0.48;  hand-picked  £0  55 
irmeric:  Madras  linger  £550  metric  ton  spot  and  cil 

ssential  oils 

Cananga:  No  spot ;  £27,  kg,  cif. 

Cassia:  Chinese  £57.50  kg  spot;  £55.  cif, 

Cedarwood:  Chinese  £4  45  kg  spot;  £4. 1  5,  cil 

Cinnamon:  Ceylon  leal  no  spot ,  £4.40  kg ,  cil ;  bark  English- 

distilled,  £155. 

(  ilronella:  Ceylon  £2.90  kg  spot;  £2.35,  cil,  Chinese  £3.30 
spot.  £3  10,  cif 

Clove:  Indonesian  leat  £2  85  kg  spot;  £2  60,  cil  English 
distilled  bud  £57  spot 

Cinger:  C  hinese  £28  kg  spot,  £26  75.  cil .  English,  distilled  (ex 

W  Alrican  root)  £67  50,  ex  Indian  £73. 

Nutmeg:  East  Indian  no  spot,  £10.25  kg,  cil,  English  distilled 

£15 

Patchouli:  Indonesia  £25  50  kg  spot;  £24. 10,  cif 
Peppermint:  (kg)  Arvensis  —  Brazilian  £  14  spot ,  £  1  V  75,  cil 
Chinese  £4  65  spoi  and  cif.  American  piperata  £  1 3  50 

I  he  prices  given  are  those  obtained  h>  importers  or 
manufacturers  lor  hulk  quantities  and  do  not  include  Value 
Added  I  ax.  I  he>  represent  the  last  quoted  or  accepted  prices 
as  we  go  lo  press. 


CONING 
EVENTS 


Medical  Olympics 


Calling  all  sports-minded  pharmacists! 
Fancy  claiming  a  world  title  when  the 
Fourth  World  Medical  Games  take  place 
in  Paris  later  this  year?  The  event,  which 
runs  from  August  28  to  September  3  has 
16  disciplines,  including  athletics,  cycling, 
tennis,  squash,  swimming,  rifle-shooting, 
sailing,  surfing,  golf  and  football.  There 
are  also  competitions  in  the  pentathlon 
and  archery.  This  year's  event  is  being 
sponsored  by  Pharmaton,  who  are 
organising  a  symposium  as  part  of  the 
week's  activities.  Information  about 
registration  and  details  of  travel  from  The 
Pharmaton  Information  Bureau,  Spinney 
House,  Church  Street,  Liverpool  LI  3AU 
(tel:  051-708  7071). 

Tuesday,  March  1 

Brighton  &  Hove  Branch,  National  Pharmaceutical 
Association,  I  angtords  Hotel,  Third  Avenue,  Hove,  Sussex,  at 
8pm  Mr  D  R  Gibbons,  SSP  presenter  of  Brighton,  on 
"Statutory  sick  pay  —  what  you  need  to  know  " 

Wednesday,  March  2 

Southport  Branch,  National  Pharmaceutical  Association, 

Southport  Medical  Centre.  Scarisbnck  Road,  Southport,  at 
7.30pm.  Mr  A.  Facer,  member  of  the  board  of  management  of 
NPA,  on  "Starting  your  own  business."  Joint  meeting  with 
Scfton  Branch  ot  the  Pharmaceutical  Society. 
Fxlinnurgh  and  File  Branches,  Pharmaceutical  Society, 
Barnton  Hotel,  Queensferry  Road,  at  7.45pm.  Mr  D.  Bolton, 
district  pharmaceutical  officer,  Banguor  Hospital,  on  "Patient 
compliance." 

Sheffield  Branch,  Pharmaceutical  Society,  Jessop  Hospital 
lecture  theatre.  School  of  Physiotherapv.  at  8pm  Dr  I.  Jones, 
Postgraduate  School  of  Studies  in  Pharmacy,  University  of 
Bradford,  on  "Some  financial  aspects  of  general  practice 
pharmacy." 

Harrogate  Branch,  Pharmaceutical  Society,  Postgraduate 
medical  centre,  Harrogate  General  Hospital,  at  7.30pm.  Dr 
B.K,  Tones,  reader  in  health  education,  Leeds  Polytechnic,  on 
"Smoking  —  a  health  education  problem?" 

Thursday,  March  3 

Hastings  Branch,  National  Pharmaceutical  Association, 

Postgraduate  medical  centre,  Holmesdale  Gardens,  Hastings, 
at  8pm.  Mr  M.  Gellman,  chairman,  NPA,  on  "Great 
Expectations."  Joint  meeting  with  Hastings  Branch  of  the 
Pharmaceutical  Society. 

Huddersfield  Branch,  Pharmaceutical  Society,  Commercial 
Hotel,  Paddock,  at  8pm.  Talk  by  Mr  R  Gledhill  on  "A  trip 
down  the  Nile." 

Hounslow  Branch,  Pharmaceutical  Society,  Lecture  theatre, 
West  Middlesex  Hospital,  Twickenham  Road,  Isleworth,  at 
7  45pm.  Mr  P.  Crees  on  "General  practice  pharmacy  —  Soviet 
style." 

Thames  Valley  Pharmacists'  Association,  Sterling  Winthrop 
House,  at  8pm.  General  meeting,  lollowed  by  Mr  J.G.  lies, 
member  of  Council,  on  "The  promotion  of  the  interests  of 
members." 

Society  of  (  osmetic  Scientists,  Royal  Society  of  Arts,  6  John 
Adam  Street  London  WC2.  at  6.30pm.  Sir  Geoffrey  Allen, 
director  of  Enginenng  and  Research  Division,  Unilver  pic, 
gives  the  medal  lecture. 

Advance  information 

Industrial  Pharmacists  (.roup.  Pharmaceutical  Society,  I 
I  ambcth  High  Street,  I  ondon  SEI  7JN,  on  Wednesday, 
March  9  at  10am  Joint  meeting  with  Joint  Pharmaceutical 
Analysis  Group  on  "Quality  control  of  parental  products." 
Registration  fee  ll  5  tor  members  of  PSGB/  I  PAG,  £30  for  non 
members  Details  from  Mr  R  E  Marshall,  PSGB,  (telephone 
01-735  9141) 

Birmingham  Branch,  Pharmaceutical  Society.  Keys  Dining 
Club,  Margaret  Streei,  Birmingham,  on  Thursday,  March  24  at 
7.30pm  Annual  dinner  —  guest  speaker  from  Birmingham 
Stock  Exchange.  Details  from  Anne  Reid.  90ldnall  Road, 
Kidderminster,  Worcs. 


Crude  drugs 
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CLASSIFIED 


Post  to 

Classified  Advertisements, 
Chemist  &  Druggist, 
Benn  Publications, 
Sovereign  Way,  Tonbridge, 
Kent  TN9  1RW. 
Telephone  Tonbridge  (0732) 
364422.  Telex  95132. 
Ring  Joanna  Young  for  further 
information  on  extension  272. 


Stocks  for  sale 


Publication  date 

Every  Saturday 
Headings 

All  advertisements  appear 
under  apropriate  headings. 
Copy  date  4pm  Tuesday  prior 
to  publication  date. 
Cancellation  deadline 
5pm  Monday  prior  to 
publication  date. 


Display  /  Semi  Display  £1 1.00 

per  single  column  centimetre, 
mm  30mm.  Column  width 
42mm. 

Whole  Page  £950.00 

(260mm  x  180mm) 
Half  Page  £500.00 
(125mm  «  180mm) 
Quarter  Page  £280.00 

(125mm  X  88mm) 


Appointments 


Box  Numbers  £2.50  extra 
Series  Discounts 

5%  on  3  insertions  or  over. 
10%  on  7  insertions  or  over. 
150/non  1 3  insertions  or  over 


FASHION  JEWELLERY 

AT  ITS  BEST 

Latest  fashion  lines  all  beautifully  presented 
on  exclusive  elegant  counter  and  floor  stands 
Every  item  individually  priced  at  retail 
plus  VAT  on  Complimentary  Gold  Labels 
THE  ULTIMATE  IN  EFFICIENT  SELLING 

DISPLAY  AND  SELL 
Don't  just  complete  with  the  opposition 

Beat  the  opposition 
STOCK  STAR  GEMS  DISPLAYS  NOW 
FOR  HUGE  PROFITS 
The  perfect  prescription  for  financial 
depression  with  the  added  formula  of 
special  credit  terms  for  chemists 
Put  the  sparkle  hack  into  business 
Phone  (0533)  667800  for  Rep  to  call 

STAR  GEMS  OF  LEICESTER  LTD 
160  MELTON  ROAD  LEICESTER 

HUGE  CASH  &  CARRY  DEPT 
For  personal  callers 
Thousands  of  lines  at  keenest  prices 


DYKE  AND  DRYDEN 

Europe's  largest  distributors  of  afro  hair 
preparations  and  cosmetics. 

Telephone: 
01-808  7624, 01-808  7618, 01-808  9915 


HAIR  GRIPS 

Black  and  Bronze  30  on  a  card 
Packed  50  cards  to  a  carton 
£5  +  VAT  per  carton  +  carrriage 
Uncorded  bulkpacks  available 
£2.50  +  VAT  per  box  (1kg) 

carriage  extra. 
Trade  enquiries  welcomed 
SON!  (Leicester)  LTD 
135  Belgrave  Road,  Leicester 
Telephone:  (0533)  666136 


_J 


Business 
opportunities 


START  A  VIDEO 
CLUB! 

25,000  video  films  for  hire. 
From  only  13  '/>p  per  day! 
No  deposit  required.  Exchange 
titles  as  often  as  you  like. 

01-226  7836  Trade  only 
Phone  now. 


WEST  SURREY  AND  NORTH  EAST 
HAMPSHIRE  HEALTH  AUTHORITY 


Temporary 
Grade  I  Pharmacists 


Required  as  soon  as  possible  to  cover  maternity  leave  and 
vacancies  throughout  the  district. 
Interested  applicants  should  contact 
Mr  D.  Brown,  Staff  Pharmacist,  Frimley  Park  Hospital 
Tel:  Camberley  62121  ext4033 


J 


Exports 


>  *  SELLING  X  SHIPPING  X  CONFIRMING  X  WAREHOUSING  »  EXPORTING  X 


COMPLETE 

EXPORT  SERVICE 

CONTACT  US  FOR  YOUR:  EXPORT 
REQUIREMENTS  INCLUDING  PROPRIETARY  - 
GENERIC  PHARMACEUTICALS  AND  BRANDED 
—  UNBRANDED  COSMETICS  WORLDWIDE. 

INQUIRIES  FROM  MANUFACTURERS  SEEKING 
EXPORT  MARKETS  FOR  THEIR  PRODUCTS  ALSO 
WELCOME. 

INTERPH ARM  EXPORTS  LTD, 
216  ST.  JAMES'S  ROAD,  CROYDON, 

SURREY  CRO  2BW. 
TELEX:  8951260  TEL:  01-683  1160 


K  EXPORTING  *  PACKAGING  *  FORWARDING  K  BUYING  *  SELLING  K  SHIPPING 


EXPORT/IMPORT 

PHARMACEUTICAL 
For  Africa,  Middle  East  and 
Worldwide 
Buying  or  selling 

contact  us 
Telex:  923421 
WEMSEC-G  Attn  Mr.  Jeffrey 
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Professional  Prescription 
Computer  Labelling 


red  system  Writes  letters  and 
?eps  NPA  ledger  accounts  as  welt  Ring 
.       .  (05474)  368  or  write 

(order 

Computing &  IZ^T^ 

Programming  Shropshire  sy7  oax 


Sex 

Discrimination 
Act 


No  job  advertisement 
which  indicates  or  can 
reasonably  be  understood 
as  indicating  an  intention 
to  discriminate  on 
grounds  of  sex  (eg  by 
inviting  applications 
from  males  or  only  from 
females)  may  be 
accepted,  unless. 


1.  the  job  is  for  the 
purpose  of  a  private 
household  or 

2.  it  is  a  business 
employing  less  than  six 
persons  or 

3.  it  is  otherwise 
excepted  from  the 
requirements  of  the  Sex 
Discrimination  Act. 

A  statement  must  be 
made  at  the  time  the 
advertisement  is  placed 
saying  which  of  the 
exceptions  in  the  Act  is 
considered  to  apply. 


Taylor  Nelson 

SCQIPTCOUNTEQ 

The  modern  low  cost  way  to  produce  dispensing  labels 


1 


*  LOW  COST 

*  ovtR  200  solo 


*  LARGE  COMPANY 
BA(  K  LIP 


*  I  REF  MAIN  I  FNANf  E 


Be  tullv  prepared  tor  January  IW  when  manual  preparation  ol  prescription 
labels  should  he  ,i  thinn  <>l  the  past  —  I  quip  nun  with  the  leading  label  printer. 
S(  RIPT(  OUNTER, 

Hacked  by  the  resources  ol  one  ol  the  I  K's  leading  health  care  research 
companies,  this  low  u>st  unit  is  no  larger  than  a  typew  riter,  as  easy  to  operate 
and  has  been  specifically  designed  for  the  Pharmacist 

Over  2011  at  e  ah  carl v  in  operation  and  each  is  supported  by  a  1 2  month  FREE 
servicing  and  maintenance  agreement  which  also  includes  continuous 
upgrading 


MIS  READ  LABELS  ARE  DANGEROUS  —  THINK  ABOUT  THE  HEALTH  RISKS 
For  further  information  please  telephone:  David  Cavalier  on  01  394  0191 


DONT  PANIC 
John  Richardson  can 
provide  your  ideal 
labelling  system  well 
before  January 
1984 


*  Shortly  available  country  wide 
wholesale  distribution  with  "Next 
Van"  service/maintenance 

*  Selection  of  add  on  equipment,  ie 
extra  memory  disc  units  etc 

*  Special  hospital  programme  with 
formula  calculations  Special  bulk 
packing  routine  Itemising  supplies  to 
different  wards/departments  etc 


Widely  acclaimed  as  being  the 
Fastest  and  Easiest  to  use 
-  Well  ahead  of  all  Others  — 

So  many  features  for  the  price,  all 
of  real  practical  use  in  your 
dispensary- 
Add/Delete  your  own  drugs 
18-900).  Add/ Delete  own  doses 
(over  100;.  Very  accurate  stock 
control  with  wholesaler  of  choice. 
Displays  either  Link,  Prosper  or 
PIP  codes.  Cautionary  label 
indication.  Constant  full  label 
display.  Repeat  labelling  Monthly 
print  out  of  all  dispensing/drug 
statistics  Private  prescription 
pricing  etc.  Produces  superb  labels 
every  5-10  sees. 
All  for  less  than  £1500  (lease 
purchase  C68/month). 
Satisfaction  guaranteed,  2  months 
trial  period 

Tel:  John  Richardson  MPS, 
Croston  (Lanes)  600494  anytime 


To  place  your 

Classified 
Advertisement 

contact 

Joanna  Young 

on 

0732364422 
ext.  272 


Chemists  everywhere . . . 

ARE  INSTAI  I  ING  THF  STYLT  PHARMACY  LABEl 
SYSlf  M     IT  WORKS  WONDFRS  1  IT  S  SHARP 
ITS  THF  RFST  AND  SO  SIMPLF  TO  USf  WITH 
f  VI  RYTHING  YOU  Nf  f  D  FOR  ONLY  £12S0 


Style  Pharmacy  Label  System 


FEATURES 

•  SHARP'S  reliable  MZ80A 
Computer 

•  Very  fast  and  easy  fa  use 

•  All  your  drugs  on  file 

•  No  codes  to  remember 

•  Produces  the  most 
professional  layout  label 
with  the  minimum  of  key 
strokes 


•  Product  usage  report 

•  Auto  printed  DOSAGE 
WARNINGS 

•  Unique  electronic 
"Memo"  Button  (developed 
by  Park) 

•  Multiple  repeat  labelling 

•  The  best  value  for  money 
system 

•  Wholesaler  re-order  codes 


VHS  VIDEO  SALES  PRESENTATION  CASSETTE 


14  days  free  trial  available 
Phone:  Michael  Sprince  M  P  S 


Send  today  for  ;-  ;■>- 

FREE  BROCHURE  W» 
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Professional  Prescription 
Labelling; 


LABEL  PRINTING 

CONSIDER  THE  FOLLOWING  FACTS 


SMALL  SIZE 

SAME  SIZE 
AS  THIS  PAGE 
(BASIC  UNIT) 


COMPACT  UNIT 

INTEGRAL  PRINTER, 
DISPLAY  UNIT, 
KEYBOARD  &  CASSETTE 


READY  TO  USE 

JUST  SWITCH  ON  &  GO 
NO  DAILY  LOADING 


CAPACITY 

OVER  1,000  DRUGS 

POSSIBLE 
(EXPANDED  UNIT) 


COMPUTER 

NOTJUSTALABELLER 
BUT  A  32  K  COMPUTER 


ALL  THESE  FEATURES 
AVAILABLE  ON 
THE  DISPENSER 
LABEL  PRINTER 


AND  THE  PRICE  FROM  £495 


NOW!  UNTIL  9PM  7  DAYS 
431   DISCOUNTS  AVAILABLE  FOR  5+  UNITS 
AND  FOR  DISTRIBUTORS 


For  a  brochure  write  to: 
THAMES  COMPUTING 

PO  BOX  346 
WINDSOR  BERKS 
TEL:  07535  59738 


LONDON  OFFICE 
TEL01-992  6888 


N.I.  &  SCOTLAND 
10  EDWARD  ST 
LURGAN  N.I. 
TEL:  07622  22295 


Trade  Services 


Tablet  Production, 

Liquid  Production, 
Powder  Production, 
;  Gream  Production, 
I*     Packing ... 

Contract  Sales  Department 
English  Grains  Limited. 

Park  Road,  Overseal,  Burton-on-Trent,  Staffordshire. 
Telephone  (0283)  221 61 6,  Telex  341 345. 


SELL  HENNA  PRODUCTS 

In  your  own  name 

Contract  manufacturing  of 
Henna  treatment  wax, 
shampoos  and  powders 

Write  for  details  to:- 

BOX  C&D  2900 


Shopfitting 


MULTIPLEX 

STORE  CONTRACTS  LTD 
The  Old  Mill 
Station  Road,  Orston 
Nottingham 
FOR  PHARMACEUTICAL 
SHOPFITTINGS 
NATIONWIDE 
Tel:  0949  50311 


a  pan 

shopfitting  limited 


For   the  ULTIMATE    in  pharmacy 
design  with  emphasis  given  to 
individual  requirements. 

Telephone    0626  832059 

alplan  houie .  cavalier  <ood.  heathfield 

wlon   abbot    de»on    'ql2  6tg  y 


Business  for  sale 


PHARMACY/ 
PERFUMERY 
FOR  SALE 

LONDON 
£500,000  +  p. a.  turnover 

TOP  AGENCIES 
Price  Required  for  Lease, 
F/F  and  Goodwill 
£245,000  +  S.A.V 
Please  write  to:- 
BOX  C&D  2897 


SOUTH PORT 
ELEGANT 
PERFUMERY  AND 
DRUG  STORE 

with  exclusive  agencies  in 
pleasant  residential  suburb. 
Unopposed  business  with 
potential.  Long  Lease. 
Goodwill,  F&F  £6,450  plussav 
(Approximately  £12,000) 
Please  write  to:- 
BOX  C&D  2899 


Please  mention 

Chemist  & 
Druggist 

in  your 

Box  Number 

replies 
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Manufacturing  &  Distributing  Services 


We're  used  to  being  sent 

Eldting*!     Wl?  should  be'  After  all,  we're 

specialists  in  contract  packing  to 
pharmaceutical,  health  food,  food  and  toiletries 
istries,  and  once  we've  given  our  expert  advice,  there's 
ung  we  like  better  than  getting  the  tob  done  If  you've  got 
oblem.  give  us  a  ring 


leham  Packers  Ltd..  Newman  Lane,  Alton,  Bants.  Tel:  (0420)  82644 


Umdnsch 


SYSTEMS 


THE  COMPLETE  SHOPFITTERS 


Focus  Solutions 

Suppliers  &  Wholesalers  of 
Contact  Lens  Solutions 
Eye  Care  Cosmetics 
and  Accessories 

Abatron  Allergan 

Barnes  Hind 
Bausch  &  Lomb 
British  American  Optical 

Burton  Parsons 
Calotherm  Contactasol 
Cooper  Vision 
Eye  Care,  Hydron,  Kelvin 

Optique,  Sauflon 
Smith  &  Nephew,  Titmus 

Telephone  Marion  Byers  at 
Berkhamsted  (044271  74326 
for  details 

Focus  Contact  Lenses 

Northbridge  Road,  Berkhamsted, 
Herts.,  HP4  1EH 


® 


PLASTIC  PRODUCTS 

BABY  PANTS 
TODDLER  PANTS 
INCONTINENCE  PANTS 
MATTRESS  SHEETS 
COT  SHEETS 

etc..  etc. 

HENLEYS 
OF  HORNSEY 
LTD. 

London  N8  ODl. 
Tel:  01-889  3151/6 


Quality  Austrian  System  plus  total  package 
No  system  matches  our  quality 

NPA  recommended 

Apeils  Contracts  Ltd.  Umdasch  Systems, 
Dallow  Road.  Luton,  Beds  LU1  1FP 

RING  Luton  I0582)  30833  NOW! 


FAIRFIELD  DISPLAYS 


.;  S._3S~.;5_  .  ... 


Floating  Window  Display  System 


SHOPFITTING  & 
DISPLAY  EQUIPMENT 

Large  range  of  toughened 

glass  cubes,  glass 
counters,  showcases,  wall 
units,  counter  top 
displays. 
Agents  throughout  U.K. 
Send  for  free  brochure. 
NEW  SHOWROOM: 
32  Victoria  Road,  Farnborough, 
Hants.  GUM  7PG. 
Tel:  0252  546191 


PARACETAMOL  TABLETS? 

WE'RE  THE  UK's  LARGEST  SPECIALIST  PRODUCER! 

In  bulk  or  bottles,  strip  pack  or  own  label  —  try  us  for 
aspirin  or  saccharin  too! 

Fast  service  —  unbeatable  prices  —  from 

THE  WALLIS  LABORATORY, 

11  CAM  FORD  WAY,  SUNDON  PARK,  LUTON  LU3  3AN 
TEL:  Luton (0582)  584884 


COMPUTERISED 


FULL 
DISPLAY 


TWO  COLOUR 


LABEL  PRINTING  SYSTEM 


£650 


+  VAT 
ONI  I 


"FAMA" 

CONTINENTAL 

DISPENSARY 

DRAWERS 


*  Multi-sizes 

*  Any  combination 

*  Superb  quality 

Apeils  Contracts  Ltd. 
Dallow  Road, 
Luton,  Beds  LU1  ISP 

rbm© 

Luton  (0582)  30833 
NOW! 


FEATURES  INCLUDE 

*  600  Drugs  of  your  own  choice 

*  100  Standard  Labels  of  your  own  choice 

*  Cautionary  Label  Indicator 

*  60  Dosage  Codes  20  Groups 

*  System  up  to  10  labels  ahead  of  printer 

*  Daily  prescription  Analysis 

*  Daily  Quantity  Printout 

*  Repeat  &  Batch  Labels 

*  4  Seconds  max.  per  Label 

*  British  Microcomputer 


MED  I 
+ 

PRINT 


Ring 
028  373 
3627 
now 


Packing  in  perspective 

t's  sometimes  hard  to  decide  on  the  right 
way  to  pack  youi  product  As  specialists 
»       in  contract  packing  to  the  phar- 

^jWfftiri         maceutical,  healthfood,  |  land 

~s       *■*  toiletries  industries,  we're  in  the  best 
to  help  you  get  packing  into  perspective  If  you're 
looking  for  a  solution,  give  us  a  ring 

Laleharn  Packers  Ltd.,  Newman  Lane,  Alton,  Hants.  Tel:  (0420)  82644 
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Janssen 

Going  places. 

Stugeron 

Cinnarizine  15  mg 


Watch  this  space  for 
more  ethical  products 
for  counter  prescribing 


